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PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 
Done by D. PETERSON 


of Princeton, Minnesota 


D. PETERSON 


this one in 1 


t 


916 _.. this one in 1951 


side naturai lighting) 


(wit 


and both were delivered in Gross Mounts 


“| have been in business since 1909 and | “When | had the studio in Mankato | did 
think it was in 1914 that | started to use quite a lot of Home Portraiture and | used 
Gross Mounts and | have used them ever Gross Mounts exclusively for this work. | 
since, except for a while when | was en- have always liked Gross mounts, there is 
gaged in other business. something “high class looking’ about 
them and they have quality and stand up. 
The business relation with your company 
through all these years has been the most 
pleasant, and | enjoy the visits of your 
representative, Forrest Herrick. 


“At first | didn’t think | had any of those 
old negatives left but | found a couple of 
the Home Portrait negatives | took when 
in Mankato in 1915 or 1916 and | am 
sending a couple of 6x8 prints hoping 
you can use one of them. 1 am sending D. PETERSON, M.Photog. 
one print of a recent picture. 

Minnesota Professional 

Photographers 

Camera Craftsmen of America 

The Royai Photographic Society 
If you are not on our of Great Britain 
calling list, write us for 
illustrated descriptive 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS * TOLEDO 12, OHIO 








Puts real sparkle 
into everyday acts! 


For industrial work of sparkling quality 
prints with gleaming highlights, crisp sep- 
aration of middle tones, luminous shadow 
detail, and rich glossy black accents 
you'll tnd Ansco Cykora your happiest 
choice in enlarging papet 


When developed in laboratory-packaged 
Ansco Vividol developer, your prints on 
Cykora build up to bright, sparkling con- 
trast, with the neutral black image tone 
preferred for many commercial subjects 
Cykora can also yield the rich warm tones 
particularly desirable for portraiture, sim- 
ply by developing this versatile paper in 


Ansco \rdol ce velop tT 

In any kind of enlarging work you'll ap- 
preciate Cykora’s good speed, its extremé 
exposure-developing latitude, its high re- 
sistance to fog, and its all around clean- 
working properties. 

Whether you want prints of industrial sub- 
jects with extra “snap”, or warm-toned 
portraits OF pictorials, vou can get exac tly 
what vou’re after with versatile Cykora 
paper. 

ANSCO, Binghamton, New York. A Di- 
vision of General Aniline & Film Corpo- 


ration. “From R irch to R 


Ask for ANSCO CYKORA PAPER 











EVOLUTIONARY Rewe~ HOLDER 


..- biggest advance since sheet film! 


Yes, it’s the greatest news since sheet film replaced the old- 
fashioned plate! At last a holder that matches the accuracy of the finest 
camera! The Graflex Riteway is the triumphant result of four years of tests, 


tests, tests... 
cameras. Compare the ruggedness . 
the features! 
in the whole wide world! 


EASIER TO USE! 


Designed for speedier loading ... flap 
folds back completely. Thinner for 
faster insertion. Dual negative iden 
tification. Visual and touch signals 
Anti-slip flap. Non-static dark slides 


MORE ACCURATE! 


Film stays flat over entire focal plane 
Rigid aluminum core and bonding 
film sheaths insure the perfect ac 
curacy necessary for modern high 
speed, color-sensitive film 


and is now available 


for all 4x5 Graphic and press-type 
compare the ease of use . . . compare 


You'll agree, there’s not another film holder like the Riteway 


MORE RUGGED! 


Wear-resistant, shock-resistant ma- 
terial plus rivetless construction, 
makes the Riteway three times 
stronger than wood, less vulnerable 
than metal. It cannot warp! 


MORE LIGHT TIGHT! 


Welded throughout no joints or 
seams to leak light. Features the 
spring-fingered light trap pioneered 
by Graflex. Solid color no paint 
to rub off! 


GRAFLEX' 


FPruze-Winning Cameras. 


OUP | -aleR 
x oFA 
GRAPE IT i 
¢ buy # only 


a 0A 4.0 


Groflex Inc., Dept. 51 
Rochester 8, New York 


oe Please send me details 
RITEWAY FILM HOLDERS 


Name___ 
Street___ 
City 


County or Zone Stat 
———— ~~ 


‘Ehime 
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We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











W The Commercial & Press Assn. of Canada, Inc., con- 
tinues to make steady progress. The Sept. 10 meeting 
in Toronto drew an attendance of 59, with 63 showing 
up for the Oct. 1 meeting, the latter in the studio of 
Brigden’s, Ltd., in Toronto. The Hamilton chapter met 
on Sept. 24 in that city, with 18 on hand. Many plans 
are under way. 


M@ The Prof. Photog. Assn. of Quebec, by the time of 
its meeting on Sept. 12, had grown to 150 members, of 
whom 90 were present. They are not becoming a 
chapter of C.A.P.P.A.C., although 23 of their members 
have joined the latter group as individuals. 


@ Maintaining interest while planning for the Prof 
Photog. Soc. of New York convention at Lake Placid 
in April, several sections held their last meetings of 
the year (prior to the holiday rush) in September and 
October. Fifty attended the Rochester meeting on 
Sept. 26, with state pres. Fred Commander of Buffalo 
speaking on “Expression in Photography.” The Catskill 
section joined in a clambake at the home of Mr. and 
Mrs. Charles Tipple in Oneonta, with pres. Commander 
again on deck. On Oct. 21 the Capital District section 
gathered at the Hague Studio in Albany with Louis 
Garcia, M.Photog., of Scranton, Pa., as both speaker 
and demonstrator. 





This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to commercial stereo, avail- 
able markets and how to approach them, pric- 
ing, production and other studio problems. Cor- 
respondence and questions are invited. 











HAVE YOU EVER lost a roll of color film? To be more 
explicit, have you ever sent out a roll of color film 
to be processed that was not returned to you? How 
many photographers have experienced this bit of 
unpleasantness, | do not know. I’m sure the list is 
somewhat limited, but nevertheless, it does happen, 
and usually to films that are of utmost importance to 


PHOTOGRAPHER 


Incorporating 


ABEL'S PHOTOGRAPHIC WEEKLY 
ST. LOUIS & CANADIAN PHOTOGRAPHER 
THE COMMERCIAL PHOTOGRAPHER 


Published the 5th of Each Month 
COPYRIGHT 1952 BY CHARLES ABEL INCORPORATED, 
CLEVELAND, OHIO. ALL RIGHTS RESERVED. 


CHARLES ABEL, 


A.R.P.S., Hon.M.Photog. 


EDITOR-IN-CHIEF 


CONSULTANT EDITORS 
ARCHITECTURAL PHOTOGRAPHY: 


Richard Averill Smith, M.Photog. 
COMMERCIAL PHOTOGRAPHY: 


James E. Thompson, M.Photog. 
ILLUSTRATIVE PHOTOGRAPHY: 

Lejaren a’ Hiller, Hon.M.Photog. 
INDUSTRIAL PHOTOGRAPHY: Philip Filmer 
PORTRAITURE: Fred R. Bill, M.Photog. 


PRINT ANALYSTS 
PORTRAITURE: Carleton H. La Porte, M.Photog. 
COMMERCIAL PHOTOGRAPHY: 
James M, Caufield, M.Photog 


Cover 


EKTACHROME BY MARK SHAW 
SEE PAGE 


Features 


HOW LAZARNICK CREATES EFFECTS 
(NICK LAZARNICK) 

PHOTOGRAPHER WITHOUT A STUDIO 
(LOUIS NEUNHOFER) 


Articles 


RUMEL MAKES AIR BRUSHING PAY 
BY MARIE GRANT 

PHOTOGRAPHY FOR TELEVISION — VI 
(PART 3) BY JACK LEWIS 

DON'T WASTE MATERIALS 
BY HAROLD MILLER 

OUR FOURTH BLUE RIBBON CONTEST 
BY CHARLES ABEL 


Departments 
ASSOCIATION DOINGS 
BLUE RIBBON PHOTOGRAPHS — 
FEBRUARY 
BOOK REVIEWS 
CLASSIFIED ADVERTISING 
COMMENCING ON PAGE 
COMING CONVENTIONS 
(SCHEDULE OF DATES) 
CRITICAL ANALYSES 
DEPARTMENTAL PAGES 
EDITOR'S COMMENTARY 
IDEA EXCHANGE 
MARKETPLACE 
STEREO IN THE STUDIO 
‘TIS HERE, MAYBE! 


Published By: 
CHARLES ABEL INCORPORATED 
Lorain, Ohio 
Editorial and Circulation Offices: 
519 Caxton Bidg., Cleveland 15, Ohio 
SUBSCRIPTION RATES: United State and possessions $3.00 oa 
year; all other countries $4.00 a year. Single copy price 30c 


Vol. 79 Number 1677 





CUSTOM COLOR 
SHEET FILM PROCESSING 


Ohuma COLOR Rtn al 


1301 ROY ST. SEATTLE 9, WASH 


S “COODBYE” to leaky sinks, trays, tanks 
ay — and sloppy floors. Use 

Probus Paint and you do 
much more than ay ‘‘goodbye’’ to messy conditions You 
prolong the life of darkroom utensils —- save time — save 
money — save temper — and have clean, dry workrooms 
Ask your photo supply dealer for descriptive circulars, or write 


5550 CALIFORNIA STREET 
WOLFF & DOLAN *.c francisco. 











CONTROL WITHIN ‘°F, 


REPORTED BY USERS  Getthe most out of your 
negatives with the saf- 
est water control made. 
Used in leading labs for 
B & W, Color and X-Ray 
film developing. Pays 
back its cost many 
times a year. Order 
thru photo supply firms. 

THE POWERS REGULATOR 
C0., 3403 OAKTON, 
SKOKIE, ILL. (pp 3) 


Send for 


Circular 


PD-358 


THERMOSTATIC WATER MIXER 








PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 
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the photographer. 

Some stereo jobs cannot be re-taken. For example: 
it would be difficult to retake a stereo candid wedding 
assignment, or in many cases, to have a second chance 
at a commercial job. Fortunately, a new accessory was 
placed on the market almost a year ago that goes far 
towards eliminating film lossage due to lack of iden- 
tification. The David White Company, makers of the 
widely used Realist camera and viewer, developed a 
handy, pocket-size film identifier that sells for $2.50. 
It has been advertised before, but | still find photo 
graphers who are gratefully surprised to learn that 
such a gadget is available. 

Newcomers in stereo, and even experienced pro- 
fessionals who haven't suffered a similar loss, will be 
wise to take precautionary steps before an important 
roll is lost. This all brings to mind an unhappy exper- 
ience of mine, involving lost film, that hurt in a most 
vulnerable spot — my pocketbook. 

About two years ago, The DoAll Company sent me 
400 miles up to Minneapolis to make a series of fac- 
tory stereo shots. After completing the job, before 
boarding a train home, | dropped a handful of color 
film rolls into the mail box. Well, to make a long 
story short, all but two of the rolls were returned to 
me. True, the film processor co-operated in an effort 
to locate the missing rolls, but the experience left me 
minus about $100.00 in photo charges, plus the cost 


| of some 50 #50B flash bulbs. My customer, who was 
| very understanding about it, would have preferred the 


stereo slides to my excuses. The receipt of two fresh 
rolls of color film from the processor, while welcome, 
were small consolation at that point. By using a film 
identifier my name and address would have appeared 
on the films and barring the rare possibility of labora- 
tory damage, this loss could have been averted. 

Since writing January's stereo column, in which 
the subject of doing professional quality work was 
discussed, | had an interview with a lone-wolf type of 
photographer that might interest my readers. Both old 
and new stereo users may get something helpful out 
of this chance meeting — mostly from the what-not-to- 
do side of the ledger. 

The photographer in question brought out his 
much abused stereo case, containing a viewer and 
slides. | wish you could have seen it. The entire 
assemblage was a classic example of how not to 
present stereo to prospective customers. No wonder, 
| thought, when he complained about not being able 


| to land many stereo jobs. People unconsciously build 


up a resistance to uncleanliness in any form. Not 
only were the lenses of the viewer heavily finger- 
marked, but the slides and taped edges were soiled 
to the point of dirtiness. 

This is an extreme case, to be sure, and yet, have 
you looked over your own much-handled sample case 
lately? The proven method for selling stereo is by 
showing sample slides to new customers, whether to 
commercial accounts, or in the fast growing candid 
wedding field. So be sure you are putting your best 
foot forward. 








Increase Sales with 
reo CALLS 


THE CAMERA THAT SEES THE SAME AS YOU 


Pr tec a, 


ae aa oid, ahaa, with compact 
Sternse -REALIST aides and viewen kif. Meinivcitn 


. Substantial 
eee lamb Sere 


een commercial users proclaim Stereo-REALIST 
pictures as “the world’s finest visual selling aid! 
An outstanding record of results has proven them to 
be a practical, dynamic sales tool 

Sales promotion managers like REALIST slides because 
of the increased sales they bring. Salesmen like them 
because compact slide kits do away with bulky sample 
cases. And buyers actually welcome salesmen with their 
colorful, true-to-life slides which portray products .. . 
plants ... manufacturing techniques as they really are. 

Professional photographers can greatly increase their 
sales volume by promoting REALIST sales kits in indus- 
try and business. Once the initial commercial sale is 
made, others follow. And it’s a continuing source of 
revenue as sales kits are improved or changed to meet 
different market conditions. Davin WHITE SALES Co., 
375 West Court Street, Milwaukee 12, Wisconsin. 


tial aaler increases 
» | 


Write now for FREE informative folder on 
“Commercial Uses of the Stereo-REALIST.’’ 


Winner 1951 U. S$. CAMERA 
Gold Medal Achievement Award 


Stereo-REALIST Cameras, Viewers, Projectors and 
Accessories are products of the David White Company, 


Milwaukee 12, Wisconsin, 
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Fine Quality Negatives 


In Ninety Seconds 


N 
S a . fe Ae / 
NS: ‘gh Quality Long Ey 
Hb 
S EVELOPE 


No other 
Developer has - 


The Perfect 
Combination 
i) ee 
LONG LIFE.. 
FINE GRAIN 
Broad Range 
Versatility 


Reanleiieieel satiate ool 


FOR ALL FILMS 


Ae RNR 
Retail Price per gal. $1.50 
5 gals. $6.00 


}10):):) 1. 3 ys (0) Mere) :} fe) 7 Wyle), | 


19 West South Temple Salt Lake City 1, Utah 
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Our cover this month features the cotton fabrics 
made by Dan River Mills, Inc., of Danville, Va., 
as photographed by Mark Shaw of New York 
City, the original being an Ektachrome trans- 
parency. Mr. Shaw is equally at home in the 
field of black-and-white and it is a rare issue 
of any leading fashion magazine which does not 
contain one or more full page advertisements 
consisting almost entirely of one of his stunning 
all-gray-background shots of a model in negli 
gee, so outstanding in their posing, lighting and 
draping that no credit line is needed to identify 
his work. His illustrations have earned him num 
erous awards, the latest being the Art Directors 
Gold Medal Award and Distinctive Merit Award 
for 1950. In this illustration the suit dresses are 
by Paula Brooks and the hats by John Frederics 
Anderson & Cairns, Inc., of New York, are the 
advertising agency and Mr. Nye Pharr is their 
art director. 


Further conversation with this photographer re 
vealed that he was doing most of his stereo work on 
a strictly speculative basis. The wisdom of doing 
photo-work in this fashion is probably debatable, but 
| take the stand that a professional should follow a 
code of ethics that will advance the profession in the 
eyes of the public, not cheapen it. Doing speculative 
work as a means for preparing the stage for a possible 
stereo job, to give a commercial prospect some con- 
crete example of what stereo can do with his product, 
certainly has its place in the business. but going around 
to conventions, automobile shows, or places of business 
in town, and banging away with a stereo camera 
without some kind of a prearranged deal, does little 
to uplift the profession. 


The $2.00 per slide my interviewee got, for his 
work and the time involved in actually contacting 
his varied “prospects,” left little for actual profit. | 
know of professionals who have taken innumerable 
stereo shots at conventions, etc., but they were hired 
either by the exhibitors, or by the promoters or 
organizers. In any case, the whole proposition was 
conducted on a business-like plane that further en 
hanced the profession. 


Much of the mail from photographers in the field 
reveals a tendency to limit professional ethics to 
“pricing”. Like an old time professional once said to 
me, “Every photographer knows what his stuff is 
worth.” Photo charges are certainly important, and no 
one benefits from price-cutting. Still, it would be diffi- 
cult to set forth in this column what stereo prices 
should be. Local conditions govern the price factor. 
When all is said and done, the public continues to 
judge any profession by the general conduct of those 
practising in that profession. And stereo is no different 





This is just an advertisement for Photo-Cloth 
and we have been running them for years 
and years. You have seen them but perhaps 
you've a closed mind on the subject. Maybe 
you are thinking away back in the messy 
cheesecloth and paste days. 

Maybe you are thinking about "modern" 
transparent covers or some such device 
which isn't a part of a photograph or a part 
of your business. 

We are advertising Holliston Photo-Cloth, 
which goes on the back of the print and stays 
there — giving real protection to prints that 
are going to be handled and manhandled — 
jammed into brief cases — crowded into 
catalogs — strewn on desks. Photo-Cloth ; 


stays with the print — and we do mean stay. 
—three simple steps — 
quick and easy. Your of- 
fice girl can do it without 
soiling her dainty fingers. 
It can help out on her 
weekly pay check—or 
better still, let her do a THE HOLLISTON MILLS, INC. 
little cloth-back selling on NORWOOD, MASS. 

the telephone and earn a 

OG, NEW YORK PHILADELPHIA CHICAGO 
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Tis Here, Maybe! 








PRINTED 


The “gossip column" of professional photog- 
eS raphy. Who's who, what's happening, where, 
gor when, why and how. Send your news items, 

gn clippings or whatever, about yourself or others. 

We pay 50c for each item we can use, unless 

it's publicity for yourself! 


by r | 
J Alfred J. Meyer, for the past 20 years a retired 
| resident of Long Branch, N. J., died on November 12 
in hospital at Monmouth, N. J., at the age of 83. Until 
| his retirement he had been cameraman for several 


ARE GOOD ADVERTISING! famed New York studios, among them Underwood & 
YOUR NAME, ADDRESS AND PHONE NUMBER Underwood and Pach Bros., and as a result had accu 
PRINTED ON: | mulated a considerable collection of portraits of not 


SIZE 500 1000 | ables, among them five U. S. Presidents. 
15¢x 634 5.90 8.10 
D14x 7% 6.40 9.40 ‘ 

4 ig MI The Davenport (lowa) Times devoted considerable 
8t4x10'% 9.45 15.95 


ee % ‘ | space in its November 10 issue to the history of 
th ' t 

pcg ay Naser hence ks Bawden Bros. of that city. The three Bawden brothers 
CALL ON NORMAC FOR ALL YOUR ENVELOPE NEEDS : : : 
PHOTOMAILERS — GLASSINES — NEGATIVE PRESERVERS started with a newsstand and soda fountain there in 
the early 1900’s. The demand for picture postcards 
| that they sold led them into photography — and 
NORMAC PRINTING and ENVELOPE Corp. | commercial photography particularly. From that they 
branched into advertising, as well as printing and 
commercial art. Today the name of Bawden Bros. is 











12 weet 8 $% NEW YORK 3 2, 
as well known in the advertising field as in commer 
= cial photography, they employ some 40 people (since 
This Can Mean Albert died in 1949 the presidency has alternated each 
year between the two surviving brothers, G. Ray and 

Harry E.), and are among the few national advertising 


More Money for You agencies which can carry a job clear through from the 


creation to its final printed form 


M latest addition to the list of photographers now in 
the armed forces is Robert E. Crosby, Beverly (Mass.) 
it's true! They take every order they Times 


and our thousands of customers know 


can for such specialties as miniatures, ; 
@ This quotation, new to us, we found in Canadian 


| Photography: “The camera never lies, but it would be 
— without a cent invested — send the justified in lots of instances.” 


work to us for finishing. 


pastels, oils on canvas and the like and 


M@ The long-established studio of Ansgar E. Johnson 


. in Boise, Idaho, was completely destroyed by fire on 
We return th mplet ; t y 
— 2: ple ed job; hey add September 9. Mr. Johnson, one of Idaho's best-known 


professionals, was completely covered by insurance but 
— it is simple — it means more cash of course that will not replace the valuable negative 


in the till. You can do it just as easily ene aaNet SER See, 
by writing for our illustrated price list 
today! 


their profit and collect. It sounds simple 





| MI Robert J. Nathan, 35 years a photographer in Mel 
rose, Mass., died in hospital in Everett, Mass., on the 
| night of November 12, aged 63 


THE WALTER GAEHLER CO. | M@ Ralph £. Amoroso, 38-year-old commercial photo 


| grapher of Allston, Mass., seems to have achieved a 
| record, though not for his accomplishments with the 
camera. Haled into court early in November he paid 


104 South State St. Syracuse 2, N. Y. 
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World’s Most Spectacular Flash Photograph... 
taken with over 1400 Sylvania Superflash Bulbs! 


Twenty-six men working smoothly together for 4 
hours put this amazing night scene on Tungsten-type 
Ektachrome for Collier’s. It’s a section of the vast 
Levittown, N. Y., housing project. Over 1400 Super- 
flash No. 2’s and No. 3’s — equivalent to 3.688.560 
60-watt incandescents — made this picture possible. 


HOW IT WAS SHOT 


This astounding open-flash panorama was shot in 
more than 70 successive exposures. Poised with his 
4x 5 Speed Graphic on a watertower 165 feet above 
ground, Photographer Leo Choplin received shoot- 
ing orders via walkie-talkie from a 20-man flash crew 
below. 

Led by Sylvania Engineer Dick Martenson, this 
crew flashed one row of houses at a time — while 
Choplin exposed at f/4.5 (514” Tessar with a Wratten 


¥ SYIVANIA 


81 yellow filter). Total time for the 70-odd exposures 
was 10.5 minutes, 
Thus was the world’s greatest flash picture made 
with the world’s greatest flashbulb—Superflash.® 
So remember—for “impossible” shots like this—or 
for routine flash assignments—Blue Dot Superflash 
is the bulb to use for sure shots—every time! 


. . BLUE DOTS 
FOR SURE SHOTS! 


Sylvania Electric Products Inc 
1740 Broadway, New York 19, N. Y. 


PHOTOLAMPS; LIGHT BULBS: RADIO TUBES; TELEVISION PICTURE TUBES: ELECTRONIC PRODUCTS: ELECTRONIC TEST EQUIPMENT: FLUORESCENT TUBES, FIXTURES, SIGN TUBING. WIRING DEVICES. TELEVISION SETS 
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EFFECTIVE NOVEMBER Ist, 1951 
Federal Excise Tax has been completely removed 
from our entire line of stainle steel products. 
Write today for our latest catalog #40 listing 
many new additional items 
GRAFIC STAINLESS STEEL PRODUCTS, INC. 
64 West Illinois Street, Chicago 10, Ill 








Serice to the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 


Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 














Wyman Gold Stamping Machine 


Gold stamp your portraits, albums, 
photomounts, etc. 


Stamp in Gold, Silver, or Colors 
See your dealer, or write to 


WYMAN ENGRAVING COMPANY 
36 Washington St Boston, Mass 


QUANTITY PHOTOS 


You get the money — we do the work. 
Highest quality glossy reproductions, post 
cards, mounted blow-ups from your original 
photos, negatives or art work. Glossy 
8x10’s as low as 5c each. Send now for 
free samples and price list. 

MULSON STUDIO 


P. O. BOX 1941 BRIDGEPORT, CONN. 














For Quick and Sure Color Service 


Custom 35mm _ Duplicating Any Size Original 


35mm 25¢ each e Stereo Realist — 50c each 


Discounts ta Dealers and for Quantity Runs 


GLIED’S STUDIO 


8418 W. 3rd St Los Angeles 48, Calif 
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$9.00 in fines for his 47th, 48th and 49th parking 
offenses of 1951, bringing his payments for the year 
to over $100.00. He explained that his business made 
necessary the illegal parking, from which we assume 
that he adds this hazard to his overhead in figuring 
his price scale. 


| Mi Valter V. Davis, photographer in Atlanta for many 


years prior to his retirement some time ago, died on 


| November 13 in hospital at the age of 70. He had 


been in ill health for some months 


M@ That fire in Rochester's Kodak Park which received 
national publicity in the papers around the middle 


| of November caused a loss of more than two million 
| dollars, burning out some 500’ of the 600’ long top 


floor of building 57, the chief loss of course being 


| burned and damaged paper (none of it sensitized but 
| all in various stages of manufacture). The fire broke 
| out on a Saturday noon and the following Monday 
| some of the paper rolls were still smoldering. It took 
slightly more than two weeks before the paper sensi- 
| tizing division was back to full normal operation. Not 
| only the physical loss but that involved in returning 
| to normal were fully covered by insurance. 


HM Alexander W. Dreyfoos, president and founder, in 
1906, of the noted Apeda Studios of New York City, 


| died on November 22 in his home in Larchmont, N. Y., 
after a brief illness at the age of 75 


| Many people have visited, and others have read 
about, the famed Marineland tanks in Florida, filled 


| with all varieties of ocean life which can be seen 


from balconies around the edge as well as through 


| portholes in a surrounding gallery. Marineland is a 


mecca for photographers one of whom, taking pictures 
from the balcony, recently dropped his lens shade into 
the tank. An obliging porpoise, retrieving it from the 


bottom, returned to the surface and with his nose 


tossed it back to the astounded cameraman. 


| MI Lloyd B. Norris, photographer for the New York 


Daily News until his retirement seven years ago, when 
he moved to New Smyrna Beach, Fla., died there on 


November 23 at the age of 71 


MoH. A. Schumacher, vice-president of Graflex, Inc., 
Rochester, N. Y., recently presented the Graflex Award 
“for meritorious service to the field of press photo 
graphy through the medium of television’ to Darren 
McGaven, photographer Casey of the “Casey, Crime 
Photographer’ TV show. Accompanying the inscribed 
scroll was the newest model 4x5 Pacemaker Crown 
Graphic, which arrived just in time to replace its 
predecessor, smashed during one of the show's rough 
house scenes. 


M Elbert D. Currier, photographer in Franklin, N.H., 
since 1901, died in hospitel there on November 20 at 
the age of 84. First a colorist and miniature artist, he 





New Approach to Hypo-Free Prints 
Saves Time, Money, Headaches 


Now available to commercial and pro- 
fessional photographers, a new bath, 
which takes an entirely new approach to 
the problem of hypo-removal, acts more 
swiftly and effectively than products 
previously sold for the purpose 
SAVES TIME, WATER COSTS 
Discarding the time-worn attack of “ox 
idation and reduction”, the formulators 
of this new product, BFi No, 30, devised 
a method for changing the hard-to-wash 
hypo into a chemically different com 
pound which flushes quite readily from 
both paper and emulsion. As a result, 
use of BFi No. 30 materially shortens 
the time and reduces the volume of 
water necessary for removing hypo. One 
gallon will treat more than five thousand 
8x10’s or equivalent. 

AIDS MURAL WASHING 

Helpful to any photographer, this new 
preparation is especially important to 
those who have reason to be concerned 
with the permanence of their photo 
prints, since BFi No. 30 makes it pos 
sible to remove every last detectable 
trace of hypo from the print. This 
comes as a huge relief to makers of 
photo murals and other out-size blow 
ups, adequate washing of which has 
hitherto been an almost impossible 
task. All danger of eventual discolora 
tion through staining or fading of prints 
due to residual hypo can be completely 
eliminated by the simple use of BFi 
No. 30. 

SIMPLE TO USE 

Treatment involves only a brief immer- 
sion in a 10-to-1 dilution of the stock 
solution, followed by rinsing in three 
changes of water or a short wash in run- 
ning water. Time and water consump- 
tion are reduced by as much as 80% for 
equivalent hypo-removal, regardless of 
whether complete removal for perma- 
nence is desired, or partial elimination 
is satisfactory, as in news photography. 


FINE-GRAIN ADVANTAGES 

For those concerned with fine-grain 
processing, BFi No. 30 is particularly 
helpful. Contrasts of temperature be 
tween the processing baths and the usu 
ally chill running wash-water, as well 
as the hypersaturation of the emulsion 
which results from the long immersion 
necessary to thoroughly wash films, tend 
to produce a bunching of the silver 
grains. With the aid of BFi No. 30, 
immersion time is very considerably re 
duced. In addition, since stationary tray 
or tank washing with three changes of 
water is sufficient to remove the hypo, 
the problem of eliminating temperature 
contrasts is simplified. Negatives are 
thus protected against coarsening of the 
grain in this phase of their processing 


BROWN-FORMAN: Old Name 
New In Photography 
The name “Brown-Forman”, long re 
spected as the identification of fine 
bourbon whiskies, has recently entered 
the field of photographic chemicals with 
two new and completely different prepa 
rations: BFi No. 20, and BFi No. 30. 
The first is a highly efficient print sof 
tener and flattener; the latter, a swift 
and economical hypo-removal agent 
The 82-year-old firm, makers of Old 
Forester Bottled-In-Bond Kentucky 
Straight Bourbon Whisky and other 
popular brands, developed the new 
formulas for use in their own plant 
photo studios, because, they said, they 
were dissatisfied with the results 
achieved with preparations then on the 
market. After two years of use in their 
own labs, they were persuaded by com 
mercial photographers who learned the 
merits of the new discoveries, to make 
them available to the professionai field 
A new division, Brown-Forman Indus 
tries, was set up for the purpose. 


for FLAT, FLEXIBLE PRINTS 


PRINT FLATTENING | No. 20 
SOLUTION 














Amazing New Solution 
Makes Photo Prints 
Permanently Curl-Free 


CRACKING, CRAZING ELIMINATED 


New on the market is a chemically 
different bath solution which controls 
and balances the moisture content of 
both paper and emulsion, thus assur- 
ing that photo prints, regardless of 
size, type, or weight, will lie flat 
mount without wrinkles. A three-minute 
dip in the diluted solution before the 
print is dried imparts permanent flexi 
bility to the emulsion, which 
against breaks, cracks, and crazing dur 
ing subsequent handling and aging. It 
completely eliminates any need for me 
chanical print-straightening or pressing 
BOON TO RETOUCHERS, TINTERS 
Another tremendous advantage of BFi 
No. 20 over other products previously 
available is the fact that it affords an 
excellent receptive print-surface for re 
touching or BFi No 
not cause colors to 


and 


guards 


spotting 20 does 
retouch crawl or 
creep on ferrotyped prints, even when 
applied by airbrush. Dye-colors work 
more smoothly on prints dipped in this 
solution 
TROUBLE-FREE 
Trouble-free features of the new product 
increase its value. It does not cause 
prints to stick to ferrotype tins or drum 
dryers. Used as directed, it will not gum 
or corrode equipment. One gallon is suf 
ficient to treat four thousand 8x10’s or 
equivalent. 
ADDS BRILLIANCE 

Prints treated in this bath have 
added gloss and sparkle. Blacks are in 
tensified; whites gleam clear and bright 
Reproduction values enhanced 


RESTORES OLD PRINTS 4 
BFi No. 20 is an excellent recon 
ditioning agent for old, brittle 
prints. It is ideal for prelim 
inary treatment 
retouching and recopy 
ing in print restora , 
tion processes. It 4 
is an unequalled 
aid in hiding 
breaks in 
emulsion 


new 


are 


prior to 
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to get the BEST... 
at the best PRICE 


These photo envelope specialties 
... as well as all types of business 
envelopes . . . available for imme- 
diate delivery in ALL SIZES. Write 
for samples and prices TODAY. 





started in photography when only 19 so that his career 
as artist-photographer covered a span of 65 years 
For the last several years he had been in very ill 
health, spending much of his time in the hospital 


& Photographer Wm. (Bill) Barron, Cedartown, Ga., is 
chief photographer with Lockheed Aircraft’s plant in 
Marietta, Ga., driving 55 miles to work every day. In 
spite of that he had been keeping his studio going by 
working there in the evenings until, early in Novem- 
ber, he could take it no longer and has shut up the 
studio until spring. 


M Paul Mohr, M.Photog., Chillicothe, Ohio, is slowly 
recovering from a severe heart attack with which he 
was stricken on September 29, which meant that he 
had to close his studio until after the year, losing all 


| his holiday business. “However,” writes Mrs. Mohr, 
| sending us a check, “he wanted me to renew his sub 
| scription to THE PROFESSIONAL PHOTOGRAPHER as 
| we couldn’t do without it.” Thanks to both of you and 
| here’s hoping that by the time this appears in print 
| Paul will be all O.K. and back on the job again 


WM A doctor in Hong Kong, China, needing an X-ray 


developed immediately, gave it to his brother, a 
photographer. The negative revealed a startling array 


| of mysterious disorders. Dismayed, the doctor checked 
| with his brother, learning that the latter, equally dis- 
| mayed with what he felt to be an extremely bad nega- 


tive, had done his best to retouch what to him appeared 
to be serious defects. 


WG. M. Broadhurst, long owner of a studio in Jesup, 


Ga., suffered an attack of dizziness on November 19 
which his doctor diagnosed as being nearly a stroke 
and as a result was promptly moved to the Veterans 
Hospital in Dublin, Ga. Though improving, at last word 


| we did not know how soon he would be back on the 


job. His being a “one-mon” studio, both he and his 


| customers were out of luck for Christmas photographs 


| Ml Paolo V. Di Paolo, who started as a professional 
| photographer in his native Italy, moved to America 
| and since 1913 had operated a portrait studio in 


downtown Cleveland, Ohio, died on October 29 in 


| hospital at the age of 69. 


WH. Harold Becko of Harold’s Studio, Winona, Minn., 
already mentioned on several occasions in this column 
as the result of a citation by the Federal Trade Com 
mission, was finally ordered to cease and desist (on 


| November 24) from the following practices: represent 
| ing that recipients of any of his promotional offers 


are especially selected; using the term “Gold Tone” to 


| describe prints not actually processed in gold solu 
| tions; representing that awards will be made unless 


they are actually conferred; representing that he is a 
member of the Minnesota State Association (or any 
organization of similar name) unless he actually holds 
such membership; using the word “free” in a manner 





COVERAGE 


WITH ONE 


| G-E PHOTOFLASH 


peat , 5 aS aL TP 


A big radio show and photographer Sid Avery had to get 
the picture. An open flash with only one General Electric 
Photoflash lamp at the right of the camera gave this 
coverage! 

G-E Photoflash provides flexibility, too—to put light where 
you want it... when you want it. Gives you plenty of light 
to stop action... stop down for detail. Add to that the 
dependability and uniformity that continuing research 
helps provide and you have an invaluable assistant, on 
location or in the studio. 


Focal-plane 


Remember, there's a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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NOW! 0 


FEDERAL EXCISE TAX 





STAINLESS STEEL 
Photo Processing Equip. 


CYCLONE WASHERS « TRAYS ¢« CUT FILM UNITS 
ROLL FILM UNITS ¢ RETRIEVERS « AGITATION UNITS 
COLOR PROCESSING UNITS « DEEP ROLL UNITS 
UTILITY SINKS + STORAGE TANKS «¢ BLEACH TANKS 
PROFESSIONAL AND ECONOMY TANKS 


leedal price sheet HI49 dated Oct. 31, 1950 is still 
in effect. List prices shown on HI49 are current. Merely 
delete any and all Federal Excise Tax columns 


Whates your f t pr 
REMEMBER, LEEDAI 


AVAILABLE AT YOUR FAVORITE PHOTO DEALER 
OR SUPPLY HOUSE 


LEEDAL STAINLESS STEEL PRODUCTS, INC., 


2707 SOUTH WELLS STREET « CHICAGO 16, ILL. 





N.R.B. WANTS TO BUY 
GOOD WINDOW PHOTOS 











For 8 years we have been producing a syndi- 
cated window Display Service and are now in 
position to buy more good Department Store 
photos. If you have extra copies available to 
turn into extra profits for you, write for fur- 
ther information! 


The Merchandising Division of 
The National Research Bureau, Inc. 


415 N. Dearborn St. Chicago 10, Illinois 





/QUALITY 


EKTACHROME PROCESSING 
ANSCO COLOR PROCESSING 
PHOT-O-CHROME Sparkling Color Prints 
AUTHORIZED 
ANSCO COLOR FINISHER AND 
EKTACHROME PROCESSING ST. ATION 


CLEVELAND COLOR SERVICE 
3974 East I3lst Street 
Dept. PP Cleveland 5, Ohio 





16 


The 
Professional 
Photographer 





| contrary to F.T.C. requirements. The order applies also 
| to his branch studios in Rochester, Minn., and Fargo, 
| N. D., and finally closes the case, which had been 
| appealed following an earlier similar order 


| Kodak, we are informed, is filling all its defense 


orders and meeting essential civilian requirements, with 
10,000 employees (19% of its U. S. staff) working on 


products for the services. It might be added that while 
| photography plays many important military roles, Kodak 
| produres many equally important military items which 


have no relation to photography at all. 


| HM Congratulations to Ralph L. Armstrong of the photo 
9g p 9 
| graphic staff of the Memphis Press-Scimitar, whose 


marriage to Miss Modyne Corinne Brasher took place 
on November 8 


MG. L. Hornor, photographer in Sioux Rapids, lowa, 
since 1910, suffered a heart attack on June 14. Hos 
pitalized, additional attacks and further complications 
set in, and he died at the age of 74 on September 30. 
A graduate of the old Illinois College of Photography 
in Effingham, he first operated a studio in Rolfe, lowa, 
with branches in the lowa cities of Laurens and 
Havelock, for five years before settling in Sioux 
Rapids. Very active in Masonic affairs, he also served 
as city clerk for 25 years and for a number of years 
on the town council. 


BH Word of the death of Walter E. Talbot (for many 
years a photographer in Schenectady, N. Y.) on May 9 
last year has only just reached us. Though suffering 
from heart trouble he had felt certain to the last that 
he would recover and could return to the profession 
he loved so well 


@ Arthur Woods of Olney, Ill, has bought Null’s 
Studio of that city and is now operating it as the 
Woods Studio. 


i it must have been with heavy hearts that the mem 
bers of Section Three, Prof. Photog. Assn. of Penna., 
learned in November that A. A. Bosshart, of York, for 
25 years their secretary-treasurer until he finally relin 
quished the job in 1950, twice during that time presi 
dent of the state association, and a Master of Photo 
graphy, died on November 14 following a cerebral 
hemorrhage. Only two days before he had been dis 
charged from the hospital where he had been a 


patient since October 1. Widely known as a photo 
| grapher and painter (he sparked the York Art Club 
| since he founded it in 1902), he had a long record of 
| service to his fellow-members of the profession. Aged 
71, in all he had spent 32 years in photography. His 
| studio will be carried on in his name by his niece, 
| Esther L. Kindig, his co-worker for 30 years and well 
| known herself to many photographers and Winona 


graduates. His death was grievous news to us who 
knew him well and respected him highly as a fine 
portraitist of the old school 


























NAME ALMOST ANY 
DARKROOM EFFECT YOU WANT. 
“ee 


Re ath 
ae Bec ae a 


an 


-.. there is at least one photo chemical 
among the 130 made by Mallinckrodt with 


which you can achieve it. 


Mallinckrodt supplies a wider variety of 
photographic and photomechanical chemicals than 
any one photographer will probably ever need. They 
cover the full range of possible effects. 


No matter what results you want...there is always 


LOOK FOR 
THE LABEL 
THAT SAYS 


Melick vod > 


MALLINCKRODT CHEMICAL WORKS 

Mallinckrodt St., St. Lovis 7, Mo. 72 Gold St., New York 8, N. Y. 
CHICAGO + CINCINNATI *CLEVELAND+*LOS ANGELES*MONTREAL* PHILADELPHIA* SAN FRANCISCO 
Manvfacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 


one safe way to get them: 














< Waliinckred ¢ 




















AG nehrcdl 


We will be glad to send 
you our complete catalog 


of photo chemicals — free! 
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@ it dries Glossy as well as 
Matte prints on ferrotype 
tins* without scorching. 


Dries prints up to 11x14 
size and dries them flat. 


Dries a full load of 50 
8x10 or 400 3x5 in one 
hour, with no steady at- 
tendant necessary. 
The cabinet is made of 20 
gauge steel and painted a 
light brown crackle finish 


® Simple to operate. 





A DRYER WITH A DRYING PRINCIPLE LONG RECON- 
IZED AS FAR SUPERIOR TO ANY OTHER, BECAUSE 


8863 Avis 


® Two dryers in one — 
Inexpensive to operate. 

® No furled edges — No 
blisters. 

® Same drying time on 
damp muggy days. 


®@ Takes 14”x24" of 
space. 


only 


*Does not include tins 


See Your Dealer or Write 


ony $79.50" 
Detroit 9, Mich. 








M@ The O. K. Bradburys, who for 23 years operated 
the Preble Studio in Waterville, Maine, and then sold 
it to their employees, after six 
They 

Mass., 


in Florida are 
the 
completely 
are already much 


years 
studio owners 
Nathan Studio in 
renovated und redecorated it 
they had 
time. 


now again. recently bought 


Melrose, have 
and 
busier than 


thought would be possible in 


such a_ short From the description, 


too long to 
repeat here, they are evidently convinced that Melrose 


warrants a considerable investment. 


@ A new assistant general sales manager of the East 
man Kodak Company is Joseph R. Allendorf, 
with Kodak 1926 when he started 
with them while on his He headed 


Francisco branch 


whose 
coreer started in 
summer vacation 
the San 


served as a 


advertising distribution at 
1929 to 1935, then 
various territories until 1941, in which year he became 
assistant manager of the San Francisco branch, moving 
up to managership in May, 1946. In March, 1950, he 
was appointed assistant to the general sales manager 
with headquarters 


from salesman in 


in Rochester. In addition to other 
duties he will now supervise and co-ordinate the oper 
ations of the various U. S. branches, under the direction 
of general sales 


E. McGhee 


manager (and vice-president) James 


Theodore F. Pevear continues as an assist 


ant general sales manager and, in the absence of Mr 
McGhee, will be next in responsibility. 


M@ it was interesting to learn that in the great national 
Color Photography Contest conducted by Ansco of 
Binghamton, N. Y., open to both amateurs and profes 
sionals, the top prize — a 1951 Ford custom sedan — 
was won by a well-known professional: Glen Fishback 
The 
there were 87 winners 


of Sacramento. 
and 


“America at 
than 
14,000 entries were submitted in competition for over 
$10,000.00 worth of the 
prizes to Texas, 


contest theme was 


Play” in all. More 


prizes. Four of 


to California, 


seven top 


went one one to 


Oklahoma and only one to the eastern half of the 


country, that to New Jersey. 


# Argus Cameras, Inc., Ann Arbor, Mich., have a new 
advertising and sales promotion manager in the person 
of Arnold D. Macdonald, 34, formerly with the Inter 
national Silver to a recent an 


Company, according 


nouncement by Argus president Robert E. Lewis 


HM Gene Garrett, formerly of Minneapolis, who retired 
a couple of years ago and moved to Santa Barbara, 
Calif., of his 
soon studio, 


where he (as most friends anticipated) 


opened a new writes that he is now 





COLORING 
DEVELOPING 
PRINTING 
RETOUCHING 





ANNOUNCING OUR NEW COMPLETE 
PROFESSIONAL FINISHING SERVICE 


QUALITY WORK AT REASONABLE PRICES. 


COPYING 
ENLARGEMENTS 
REPRODUCTIONS 
RESTORATIONS 


SPRAGUE-HATHAWAY, INC. 


Established 


WRITE FOR QUOTATIONS. 


ALBUMS 

FRAMES 
MOULDINGS 
PHOTO MOUNTS 


58 Day Street 


West Somerville, Mass. 


1874 
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E VE R Y retoucher is _.. You can increase the retouch: 


ing capacity of your shop, do a 


: better, smoother retouching job, 
an expert on the and make more satisfied cus- 


tomers with the Adams Retouch- 
° > ing Machine. 
A DA M S retouching machine 
i 


Here are some of the features that 
make the Adams Retouching Machine 
a profit-maker everywhere it is used. 
* Fastest, smoothest retouching or 
etching, even for beginners 
Oscillation confined to negative car- 
rier only 
No diffusion necessary on enlarge- 
ments 
Smooth, horizontal movement — no 
stipple 


AGAIN . the famous Winona 


School of Retouching chooses the 
Adams for its 1951 classes in Kansas 
City! 
Send for the new 
Thousands of enthusiastic owners have turned retouching and improved Adams 
losses to profits — and so can you! Investigate the Etch Tool 300 


Adams Machine TODAY! Write for free folder. Satisfaction guaranteed! 


737 LINCOLN STREET 


Adams Retouching Machine Co. DENVER, COLORADO , 














DEVOLITE-PEERLESS 


Manufacturers . . EVM ARK . . Distributors 


A SUPERIOR CONTACT PHOTOGRAPHIC PAPER 


DEVODARK for the past several years has received wide acclaim by the large and 
small commercial and banquet photographer throughout the United States 


DEVODARK is a product of excellence, noted for its tone, consistency and 
UNUSUALLY LOW PRICE 

DEVODARK is available in Single Weight and Double Weight Glossy, Semi-Matte 
and Post Cards, in contrasts #00 - #4. It is furnished in all sizes of cut sheets and 
rolls and is fully guaranteed 


Please write for samples 


Only Sold Direct to Studios 


“ye DEVOLITE CORP. “:” 
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BANISH DARKROOM GREMLINS 
with the NEW, wa | e : 
IMPROVED "83's 


STATIC master 


Dus 


e New ultra-modern, functional design 
e Polished stainless steel Polonium housing 
e Ebony enamel handle 

» © Fits user's fingers—insures proper use 


\Mecevvrs 


Eliminate those gremlins of the 
darkroom, static electricity and 
dust, once and for all with Static 
master. Save that valuable time you 
formerly used for print spotting 
and opaquing for more profitable 
tasks in your studio or lab. Remem- 
ber, one brushing action with 
Staticmaster over the film or -sur 
imultaneously neutralizes the surface and 
removes present dust and lint. Used and approved by hundreds 
of professional photographers all over the world. 


Professional 
3” size 


face to be cleaned 


—_— 


‘\ Lmao re 
ie "GZ. ¥ — 4% 


Buy Staticmaster at your local photographic dealer's 
or sent postpaid if cash with order, 


2156 Newport Bivd 
e@ Costa Mesa, California 








NEW! MONKEY PUPPET - DOLL 
PUPPET Best 
especially for 
rayon mohair 
squeakers 
DOG PUPPETS Best one ever made—cream color—large 
brown ears—heavy duty squeakers including 5 extra $2.95 
MONKEY AND DOG PUPPET—Special $5.00 
DOLL Wired arms and legs—a very attractive monkey doli— 
dark brown color $3.95 
MICKEY MOUSE — MINNIE MOUSE — DONALD DUCK — 
PLUTO puppets—(rubber heads) that moke noises. Each $1.50 
Set of 4 including extra squeakers $4.95 
SAMPLE OF GIMMICKS—complete set of 25-30 toys for 
children’s giveaways—all good items (sample of each) $2.50 

. . Cash with order — We prepay postage. . . 
NEW PRICE LIST NOW READY ON OTHER TOYS & SALES 
IDEAS. Many new items added to the line 
New 24 Page Catalog Now Ready. Write for Copy Today 

@ PHOTO MAILERS @ NEW PROOF ENVELOPES 

New price now ready — lowest prices — many new ideas — 


THE PIERCE COMPANY _ 3705 Nicollet Ave. 


Minneapolis 9, Minn 





puppet on the market—we're making these 
studio trade. Lifelike colored face, brown 
large man’s size—complete with 5 extra 


$2.50 
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“clear out of the He had a 


just as he was completing construc 


photographic business.” 
slight heart attack 
10-unit 


interests on his 


tion of a apartment court and, with enough 
other sold his to Rolf 
Nitka, from Canon City, Kans., carrying on 


under the Garrett name. 


mind, studio 


who is 


@ William T. Skinner, 69, for 30 years on the photo 
graphic staff of the New York Journal-American, died 
in Teaneck, N. J., on December 6. He 
the Skinner Speed Gun which, 
making it possible to synchronize a flash powder expos 


at his home 


was the inventor of 
ure with the shutter release, became virtually standard 
equipment with news photographers in the days before 
photoflash lamps. His invention, in 1926, was the final 
earlier 1910 of the 


perfection of his adaptation in 


old Prosch flashlamp for similar use 


Hi This has not been a happy column to write because, 
having already reported the death of one Master of 
Photography and 
another, 


long-time friend, learn of 
Ray had been 
suffering from high blood pressure for five years and, 
other complications finally setting in, had been almost 
completely bedfast since October 1. On the night of 
December 2 he lapsed into a coma, passing away on 
6. Only 49, he had lived in Peoria most 
of his life and before forming the Barclay Photo Com 
pany in that city had enjoyed wide experience as a 


we now 


Ray Barclay of Peoria, Ill. 


December 


news photographer in Chicago, Detroit and Louisville 
Although he had built up a very fine commercial and 
was still one of 


illustrative business, the Peoria Star 


his active accounts. The studio is continuing under 


the same name with Lee Roten, his associate for sev 


eral years, in charge. 


W Donald R. Christianson, staff photographer on leave 
from the Oskaloosa (lowa) Herald while in service with 
the Marines, was killed in action in Korea on Septem 
ber 12. Only 25, and shortly before the recipient of 
the Purple Heart, 
World War Il. 


he had previously seen action in 


HM Now, to counteract some of the sad news we have 
had to publish this month, let us that Jack 
Wamsley, Hon.M.Photog., taken ill some 
months ago just before he was to appear on the pro- 
gram of the Rocky Mountain 


report 
who was 
convention in Denver, 
and whose condition was for a time genuinely critical, 
has made a surprising recovery and is conval 
up and about 
Jack has 


Kodak at conventions and meetings from one end of 


now 
escing. He will probably be 


into print. For 


before 
this gets years represented 
the country to the other and surely there can be few 
if any of our readers who have not heard and seen 
him on the platform if they do not know him person- 
ally. He is unquestionably one of America’s top demon- 
strators and and it would 


instructors certainly have 


been tough to lose him. 


Mrs Kodak 
Company, was awarded the French Legion of Honor, 


Hargrave, president of the Eastman 











‘The Special 








The Photomount 








of the Month... 





(Available with or without scallops. 


COLOR-STYLE PHOTOMOUNTS 


This Month Only Ce )LOR-STYLE PHOT( IMOUNTS - might easily have been 

called the third dimensional Photomounts. The double thick- 

ness of the insert gives it that added depth. They come in at- 
tractive pastel shades of red, blue, green and navy. 

The ultra smart COLOR-STYLE PHOTOMOUNTS are ideal 


for display purposes in the studio. 


SOHN BYRNES CO... me. 33 LYMAN ST., SPRINGFIELD, MASS. 


SET OF 50 
assorted 


FOR $24.50 











A fast bromide projection paper available in 


4 contrasts and 12 surfaces for Portrait and Commercial 
Artists... 


CoLtoma 


@ Leading photographers throughout the world choose Kilborn’s 
Coloma for printing by projection. Coloma offers uniform 
quality and unusual gradation of tones from 

black to white. Highlight your skill . . . and increase profits 
with this quality Kilborn paper. Order Coloma today. 

Free samples upon request. 


hhilborn 


: 2911 First Avenue East 
PHOTO PAPER COMPANY % 


Cedar Rapids, Iowa 








Pioneers in the manufacture of quality photo paper since 1895. 
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Your Investment in 
Year Round Profits 


BEATTIE Mhonic 


AUTOMATIC PORTRAIT CAMERA 


You'll like the Portronic’s completely 
automatic operation, the ease and conven- 
ience of taking 325 pictures — 212"x33g"— 
with a single magazine load of 100 feet of 
70mm roll film, the parallax free focusing 
finder, and the built-in synchronization. 
You'll find it’s good business, all year ’round, 
to own a Portronic. 


Ideal for 
Schools 


Fast, easy, eco- | 
nomical to oper- | 
ate, the Portronic | 
is a proven profit- 
maker for regis- | 
tration pictures 
and year book sit- 
tings. Inexperienced personnel can operate. 
Impossible to double expose. Each negative 
frame automatically identified. Any length 
of exposed film may be removed at any time. 
Write us today to learn the name of the 
dealer in your locality who sells the Beattie 
Portronic Camera... he’li be glad to arrange 
a demonstration at your convenience. 
De pam 
Wroducts Inc. 


DESIGNERS and MANUFACTURERS 
of FINE PHOTOGRAPHIC EQUIPMENT 


6916 Romaine Street Hollywood 38, California 
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with the degree of Chevalier, by decree of President 
Auriol of France, on November 30, the presentation 
being made by Ambassador Bonnet in the 
French Embassy in Washington, in recognition of Mr 
Hargrave’s service as a captain in World War | with 
the A.E.F. in France, and his efforts since World War Il 
to promote this 


Henri 


co-operation between country and 


France 





We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











MB OTHE ART AND TECHNIQUE OF COLOR PHOTOGRAPHY, a 
collective work with introduction by Aline B. Louchheim. 10x13, 
full Cloth, $10.00 postpaid 
& Schuster 
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technical 


another of 
mentioned 
section to himself, 
her) 


or a technique 


so of 


his (or own photography as an art 


again in 17 sections, 
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t the rescpective 
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comment concerning their quality unnecessary. If 
be done with 
advantage in 


ure monochrome of color picture 


Nost press 


Engravings 
which makes 
you 
and how to 
contrast, 


want to 
know what 


best 
the 
formally or in 


can color use it to 


harmony or conventionally or in 
modern manner, for 
candid 


worth you are 


portraiture or 
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work 
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commercial 
the best 
time 


about 
some 


style, ten 


lars’ likely to buy for 
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Photogenic Individual Speed Lites 
are entirely self contained 





Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 
— eliminates top-heaviness — no 
heavy cables on the floor. 


The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All Units use FT-403 G-E Flash- 
tubes and 60-watt T-614 Modeling 
Lamps. 


Licensed under Edgerton, Germeshausen 
& Grier patents. 











For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 
YOUNGSTOWN 1, OHIO 














‘Man hour savings alone 
will pay for my PAKO 
equipment in ONE YEAR!” 


. says Norval N. Nichols, owner, 
Colbol Photo Service, Jamaica, 
Long Island, New York 





Mr. Nichols says: 


“We are delivering consistently better print quality and are handling a 
larger volume this year than last with four less employees and less overtime.”’ 
“Our printers are averaging 800 prints per hour on “run of the mill” 

negatives with only 1/10 of 1% makeovers. They start their own work 
through the PAKO PROSSER. The processed prints are removed from 
the PROSSER and started through our PAKO Dryers by an operator in 
the lighted area. This same employee operates our PAKOCUTTER, and 
sorts and checks the orders.” 

At right is a view of the printing room at Colbol Photo Service, where two PAKO- 
MATICS and a PAKOROLEX converted to PAKOMATIC operation are in use. 
The PAKO PROSSER shown on the right is used for regular photo finishing pro- 
duction work. The PROSSER on the left is used for processing school pictures and 
other types of special work. 


Lt paxo corporation \__PAKQ) continuous proctssin EQUIPMENT — 


MINNEAPOLIS 11, MINNESOTA 








can increase your print processing production and PROF- 
ITS, too, while maintaining quality. Labor savings alone 
»will pay for this PAKO Equipment in a short period of 
operation. Investigate its possibilities for your plant. 

Mail the coupon TODAY! 


PAKO CORPORATION 


Please send me detailed information on PAKO 
Continuous Processing Equipment 


Firm Name 
Street Address 


City E State 
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Signed ts 
L-—o---—--————-4 I010LYNDALE AVE. NO., MINNEAPOLIS 11, MINN. 
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Cedric Adams, Minneapolis Star Tribune columnist (and broadcaster on 
the CBS national radio network) tells of a new stunt being worked by itiner- 
ant photographic crews.\ First lining up a local movie house, and using its 
name as an entree to the homes, they Sell parents on the idea of having color 
slides made of their children, these to be Shown at the movie theatre on a 
specified evening, set far\enough in advance so the slides can be finished 
and delivered. The best slide of each child is thrown on the Screen and is 
picked up afterwards by the\parents. The theatre owner draws a packed house 
and is happy to permit the use of his name. It should be needless to point 


out that small-town studio owners can take up this idea themselves and beat 
the itinerants to it. 








The U. S. government, or at\least some of its multitudinous departments, 
once eStablished a ruling that, for various purposes a "small business" 
should be defined as one employing less than 100 persons or doing less than 
a million dollars' gross per year. Where that left professional photo- 
graphers may well be imagined. After two years of further study the De- 
partment of Commerce has issued a list of some 452 industries (not includ- 
ing photography or other service industries) which enables a member of any 
of the 452 to determine whether or not he is "Small" by comparing the num- 
ber of his employees with an arbitrary key figure for his industry. This 
key figure may vary from 100 in one industry to 2,500 in another! As I have 
already implied, photographers don't count, but for the "photographic equip- 
ment industry” any firm employing less than 1,000 persons is "Small." On that 


basis you can count the "big" photographic manufacturers on your fingers, 
and you won't need the thumbs. 





Just for instance, SuppoSing the D. of C.'s minimum figure of 100 were 
set up as the key for professional photographic studios, I doubt if 10 con- 
cerns (including all chain studios with all branches of each considered as 
one unit) would be classified as "big." Inmy opinion an adequate key figure 
for professional photography would be 40 because, believe me, any studio 
(whether individually or corporatively owned) which employs 40 persons is 
a mighty big frog in our particular puddle, even though our own industrial 
puddle encompasses in all nearly 20,000 units, 





I am often surprised to discover how closely this magazine is read. In 
October, on this page, I advised for Christmas advertising the use of a num- 
ber of quite small newSpaper Spaces in each issue instead of one large ad- 
vertisement, to assure greater attention and better coverage. A number of 
readers have written me that they have followed my suggestion, using the 
identical copy which I proposed, and Sent me the clipped ads to prove it. One 
advertising agency, handling the account of a larger studio, wrote that 
they liked the copy so much they were using it in larger space - four inches 


Single column - with a very clever layout. One of these days when I have 
space I'll reproduce a couple of the ads. 





I’m closing this month with a plug for my latest book Tested Money Mak- 
ing Ideas for Photographers, announced on another page.\ I honestly believe 
every reader of this magazine will find it worth many times the low price - 








every Studio owner, that is: portrait, commercial or géneral purpose. 
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HOW LAZARNICK CREATES EFFECTS 
By Milly Cunningham 


KEEPING CLIENTS HAPPY is an essential factor in building and retaining a profitable 
business in the highly competitive field of illustrative photography and after thirty 
years Nick Lazarnick of Park Avenue, New York, has learned the secret of giving 
the client what he wants. To do it, this ace photographer takes full advantage of 
many “tricks of the trade’’ which all cameramen 
know but which so many of them, unfortunately, 
fail to put into practice as part of their every-day 
work, 
Every assignment brings its own 
problems and Nick Lazarnick feels that 
specific examples are the best method of 
teaching. We are fortunate therefore in 
being able to illustrate this article with 
a number of his photographs, each accompanied by 
helpful comments. We should emphasize, however, 
before taking up the illustrations in detail, Nick 
Lazarnick’s belief that it is a mistake to lean too 





strongly upon any one factor in photo- 
graphy. Where one photographer harps upon 
the importance of lighting and another on 
laboratory technique and careful printing; 
while still others effect their results chiefly 
through unusual cropping or out of the way 
processes, Lazarnick’s observation is that 
while all are important and have their right- 
ful place in the production of a finished 
photograph, what you don’t take care of in 
one way, you often can in another. In other 
words, there’s more than one way to create 
any effect, and the purpose of this article 
is to demonstrate with the results of actual 
assignments, some of those ways. 

Let's commence with the two factory 
shots on page 25. The first shows what can 
be done with a run-of-mine assignment to 
photograph an industrial establishment and 
Nick Lazarnick illustrates here the value of 
selecting the proper time of day. Instead of 
doing the usual thing he waited until dusk 
to make this picture. True, a client who has 
a new plant will want some ordinary shots 
as well but it is the unusual photograph like 
this which will receive the most comments, the 
most praise, and which will eventually hang 
on the wall of the president's office. Without 
a human being in the picture the impression 
is still that of tremendous industry. 


The photograph below it is an inside 
scene in the same plant and here too that 
‘same feeling is obtained though in an 
entirely different way, through the angle of 
the shot and by paying particular attention 
to minor details. Extreme attention to detail 
is a ‘“‘must’’ in Nick Lazarnick’s book. As he 
says: ‘Whether you use a camera, pencil or 
brush, the picture you are planning to make 
must first be created in your mind. You must 
visualize what before you start 
shooting.’ For this photograph the camera 
was elevated on a truck. So that any ‘‘posed” 
result might be avoided the employees were 
given careful instructions. They were cautioned 
not to look up, to go ahead with their work 
and when they heard the word “‘pose’’ were 
to freeze for a second in that exact position. 
The result speaks for itself and these two 
photographs pleased the client, the 
Western Electric Company. 


you want 


‘ 


well 


The next two illustrations show how a 
very ordinary subject — two surveyors on 
the job — can be, shall we say, ‘‘glamour- 
ized.’’ The first is what nine photographers 


out of ten will deliver and because it is a 


LAZARNICK 


good, every-day photograph, the client will 
be reasonably well satisfied and will pay the 
bill. But because it is just a good, every-day 
photograph is the reason why the client is 
not going to be ‘‘married” to that studio. Nick 
Lazarnick made this shot first, and then made 
the second through a filter. By using a red 
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details are elim- 
placed on the 
surveying, which was the angle this client 
wanted to the one picture the 
considerable expanse of bald sky, not to be 
avoided if both towers and men were to be 
included in the composition, draws attention 
from both the and the 
towers. Printing-in clouds would only have 
meant an 


filter a lot of unessential 


inated and the accent is 


stress. In 


away surveyors 
distraction. Instead 
Lazarnick darkened the sky and lightened the 
foliage with a filter, added a bit of judicious 
cropping and finished with just what the 
client wanted and with considerable pictorial 
quality to boot. 

Now for the two pictures of the soldier 
in the tank. There’s no argument as to which 


additional 


LAZARNICK 


has the greater eye appeal, yet both are 
from the same negative. The one is a straight 
print; the other a fine example of what can 
be done with careful dodging on the enlarger. 
To secure a feeling of force and power the 
tank and soldier were first over-exposed, and 
then held back while the sky was printed-in 
until the clouds attained a truly menacing 
effect, appropriate to the subject. The first 
picture looks like an average release from 
the army‘s own files; the second is a “‘stop- 
per’’ on any printed page. 

Selecting the proper angle from which 
to shoot is a very important item in Nick 
Lazarnick’s variety of techniques. This is no 
news to the portrait photographer, who can 
make almost anyone look glamourous by 














setting his camera at an angle or cropping 
his negative on the bias. It’s nothing new to 
the commercial illustrator, either, but too 
many cameramen fail to take advantage of 
it to give an extra ‘‘kick’’ to many a straight 
commercial shot. Look at the maze of rat 
cages which the Sterling Winthrop Research 


Institute wanted photographed for a book 
about their that 
used live animals for 
problems. Lazarnick 
studied the 


laboratory, to show they 


hundreds of research 


elevated his camera, 


subject from many different 


angles and produced this intriguing pattern 
picture. In a convention picture exhibit many 
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that this was 
deliberately made as a salon shot, failing 
to appreciate that many of his own clients 
might be delighted if he himself displayed 
similar originality. Actually it was a straight 
assignment to photograph the group of cages 
but this was the way Lazarnick saw fit to make 
the picture, the client tickled to 
death. 

Natural expression is everything when 
making live model illustrations in which the 
models themselves tell any part of the story. 
Often in fashion work the face of the model, 
beyond being attractive or 


an observer would comment 


and was 


otherwise in 


keeping with the apparel being pictured, is 
more or less frozen or subdued in expression 
so it may not detract from the all-important 
garment or accessory. In a picture like that 
of the poker players — an example of the 
almost forgotten photographic term ‘‘genre”’ 
— words are unnecessary; the expressions 
of the models tell you who has won and who 
has lost. The client didn’t just say, when the 


carefully mounted (and how the _ finished 


picture is presented is important also) photo- 
graph was delivered: ‘That's a good picture.” 
He was so impressed by such details as the 
facial expressions, the arrangement of the 
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chips and the hand in the air that he com- 
mented specifically on each of those points. 
The illustration does look natural — Nick 
Lazarnick carefully planned it to look that 
way. Each model was told exactly what he 
was to do. Such an assignment is not a 
matter for one-negative shooting; Lazarnick 
makes enough shots to assure himself of the 
most perfect result possible, perfect, that is, 
from the standpoint of the client. 

Another point to keep in mind is the 
selection of the most suitable model for the 
problem in hand. In the next illustration, for 
a medical laboratory, a picture of a man 


having his blood pressure taken was wanted. 
The first thought of the beginner in the illus 
tration field would be to ‘‘get a man,’ have 
someone take his blood pressure and shoot. 
For the kind of pictures Lazarnick makes for 
his clients, no photograph is quite so simple 
He insisted on a with pronounced 
blood looked at 
before finding the one he wanted. Here the 
angle of the shot and the lighting have been 
given predominance over the composition, 
to which a pictorialist would object because 
of the apparent distortion of the arm. Com 
position in this case was not 


model 


vessels and 


twenty-five 


important to 
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Nick Lazarnick, who wanted to emphasize the 


equipment and its method of use. Again this 


illustration brings out the little details which 
Lazarnick never neglects. Under no conditions 
would he use anyone but a doctor to take 


the blood 
millions 


because out of the 
of people who 
illustration 


pressure 
see every adver- 
tising there are always those 
perfectionists who seek minor flaws — and 
let the advertiser know about 


them in a 




















hurry. If Lazarnick’s assignment is a scene 


in which someone is handling golf equipment, 


for example, a professional golfer is brought 
in to check every minor detail — and so it 
goes. 


An appreciation of how properly to 
crop or trim a print can frequently mean the 
difference between a picture that is just 
another good photograph and one that is 
exactly what the client had in mind. Crop- 
ping may be used to eliminate extraneous 
details, to improve or strengthen composition, 
to scale a print down in one or more dimen- 
sions so it will fit the allotted space in the 
layout, or to allow for the insertion of a 
block of type. Intelligent cropping is a tool 
neglected by many photographers who seem 
to feel they are cheating the customer if 
they deliver anything less than a standard 
8x10. The baby drinking a bottle of milk is 
an example of good cropping. The main 
theme was the bottle so the mother’s face 
was cropped. Lazarnick’s favorite ‘‘extra 
touch’’ was added by the baby’s hand on 


the bottle. The first thing the client said was: 
“| like the touch of that hand." 

Still another technique is to imply the 
presence of an object without actually includ- 
ing it. Removed, as it is here, from_ its 
accompanying headline and text, one finds 
it hard to realize that the photograph of the 
two hands (one holding a baton) was used 
in an advertisement of a microphone. With 
dramatic force the hands portray good sound 
and good tones. Mikes are often  photo- 
graphed, usually with a_ singer standing 
behind them, but no picture of that kind can 
catch the eye and carry the message as does 
this. That’s what the client thought and that's 
why you have probably seen this picture in 
national advertising. In other photographs 
submitted at the same time the client agreed 
that the details of the microphone were fine 
but it was the human touch of these hands 
in mid-air that sold this picture. 


And last we have a picture of some 
healthy youngsters playing jacks. The two 
children playing are, obviously, actively par- 


(Turn to Page 53) 
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CRITICISM: 
WHILE THE only information given us about this photo- 
graph is that it was taken with a 4x5 Graphic on a 
tripod, we welcome the chance to call to our readers’ 
attention a phenomenon which occasionally appears in 
a finished picture. This is an excellent example of an 
optical illusion. Ordinarily such illusions when pub 
lished consist of lines or alternating black and white 
shapes in geometrical 


patterns. Occasionally, due to 


an unforeseen and unintentional combination of 
highlights, shadows, planes and lines in a subject, they 
make themselves evident in a photograph, to the dis 
comfort of the cameraman. 

While it 


sarily 


may not be as apparent in the neces- 


reduced reproduction on this page as in the 


original 8x10 print, such an illusion is definitely 


evident in the dormers or gables, the 
extensions of the roof. Actually, of course, these pro- 
their 


forward 


triangular 


ject from the main roof and walled-in ‘brick 


surfaces ore distance 
proper. 


seem to be recessed or 


some from the roof 
their brick 


sunk into the roof. To some 


Instead the dormers and walls 
extent this is caused by the point of view of the camera 
but to an even larger degree the effect is due to the 
great similarity in texture between the brickwork and 
the roof shingles. If the reader will look 
the dividing member 


steadily at 
between the two windows on 
the right the illusion will become even more percep 
tible while, if the illustration is turned upside down 
the effect will be really startling. 

Often such a picture upside down cor- 
rects the illusion, as in the case of aerial views orig 
inally printed upside down — 
happens pictures of more or less unin 
habited terrain are published and little to 
indicate to the make-up man which side of the half- 
tone is the top. Hills look 


turning 


an error which often 
when aerial 


there is 


like valleys, mounds like 


depressions, and vice versa. In the case before us 


turning it upside down emphasizes the illusion. 


In ordinary photographic work such effects occur 


rather rarely and, as in our example, no particular 
harm is done. However, in either commercial, illustra 
tive or portrait work, where the human figure is in- 
volved, an effect may be produced which can not only 
embarrass the photographer but liable for 
damages. Some years ago the photograph of a prom- 
inent When the 
finished illustration appeared in print, due to an opti 


cal illusion 


make him 


man was used in an advertisement. 


resulting from a peculiar arrangement of 
the accessories used, he was presented in a manner 
considerably worse than merely ridiculous and undig- 
nified. Although he had been paid for his testimonial 
and the use of his photograph, he filed suit and 
collected a rather large sum in damages. 


Considering this picture now as purely a com- 
mercial photograph, it does seem that the little home is 
very much crowded in the space. True, it may be on 
a very small lot but unless including some of the sur- 
roundings would have meant 


showing some very 


objectionable features, more space would have im- 
proved the result. Cutting off the rear of the house 
at the left was a real error and should have been 
avoided if at all possible. We have the feeling that 
the print is slightly under-exposed and somewhat over 
developed and that the use of a less contrasty paper 
would have helped. Note, too, the black “holes’’ above 
the hedge in front of the porch — spaces almost com 
pletely lacking detail. Close scrutiny of the print indi 
cates that there is detail in the negative and that 
using one of the several red dyes on the market over 
these portions of the negative would have held them 
back the detail to print. It is 


surprising that more photographers do not take advan- 


sufficiently to permit 


tage of this simple process to improve their negatives, 
especially as it requires only a little practice and study. 
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PHOTOGRAPHER WITHOUT A STUDIO 
By Truman Mills 
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HIS PLACE |S a little hard io find. You go out inio those endless suburbs off North 
High street, Columbus, Ohio, and find a nice winding road of fine homes set back 
in deep yards. It's 107 Cooke Road. A moderately fine house, but no sign a photo- 
grapher lives there. 

Only when you go up to push the doorbell do you see a small name plate with 
“Louis Neunhofer’’ on it. He won‘’t be annoyed if you call him ‘‘Noonhofer,”’ 
although it’s really pronounced ‘‘Ninehofer.”’ 

Many of the readers of THE PROFESSIONAL PHOTOGRAPHER have seen repro- 
ductions of Louis Neunhofer’s child portraits. Or they have heard of his prowess in 
exhibitions in this and foreign countries. 

He is a modest person. One of those exceptions to Leo Durocher’s ‘“‘nice 
fellows who never get any place.’’ Neunhofer has been on his own since 1928, a 
specialist in home portraits of kiddies. By doing his work just a little bit better, he 
has won a big following among the ‘‘exclusive’’ trade in Columbus. 

“I‘m not a man without a country, but a photographer without a studio,’’ 
explains Neunhofer. ‘My workshop is the customer’s living room. With my 5x7 view 





camera, my window blind for a background, 
my photoflood lights and my coin purse, | 
play ball and play horse with the kids in 
their own environment.” 
What's the idea of the coin purse? 
“Well, it’s this 


way,’ explained Neun- 


hofer. ‘‘Some photographers take along dolls, 
rabbits, bouncing balls and other playthings 
for attention-getters. But | find the best deal 
is just a simple little leather coin purse from 
the dime-to-a-dollar store, with a zipper on 
it and a few coins jingling in it. 


“It doesn’t roll away like a ball, and the 
coins in it make it serve as a rattle. Besides, 
the zipper always interests a child. 

“Oops! | missed it,’ I'll clown when it’s 
thrown back, maybe falling on my ear trying 
to catch the pitch. It will make the child howl 
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with delight to see an old fellow (fifty-seven 
to be exact) being so butter-fingered as all 
that. 


“| don’t rehearse anything beforehand, but 
just try to get on good terms with my young 
client by whatever means occur to me. The 
first five or ten minutes are the important 
ones. After that you've lost the attention. 
If it's a girl I've primed her of course with 
the usual compliments about her dress and 
shoes. And have got her shining. 


“Then ready with my 5x7, 
shooting fast, maybe up to twenty or more 
exposures, usually at one twenty-fifth. I’m 
not afraid of wasting film. I've already spent 
money getting out there, so a few 
more on film won't ruin me.” 

How about the best ways to pose child 


I'm always 


cents 























ren? we asked. 

“| set them on a low stool or bench 
without a back to it,’’ said Neunhofer. ‘That 
way nothing they are sitting on shows, like 
a chair. arm, for instance, to complicate the 
picture. 

“But | make sure the seat is solid and 
steady. If it is wobbly, the child freezes up. 
For the small youngster | find the best sup- 
port is a card table. Every home has one. 

“| back the table up against my white 
window blind and seat the child comfortably 
so it can spread out in a relaxed way. I'll let 
the mother sit alongside, if it is a small 
infant, but for older children | keep the 
parent back behind the lights, pretty much 
out of sight. 

“Forenoon is the best for children during 
the summer. Other seasons | have to take 
them when | can get them. | usually get to 
the house fifteen minutes ahead of time and 
get set up. 

“I tell the mother not to talk to the 
child much about the coming event. Let the 
child wonder what is going to happen. | 
suggest she be entirely natural about the 
job, and not go to too much trouble fixing 
up the youngster. 


“| suggest the child wear the costume 
the parents like the best. Preferably some- 
thing of light color, a simple outfit, no prints. 


And | tell the mother that if the child is not 
feeling well or is out of sorts, to call me and 
arrange for another appointment. 

“When we are ready | find the mother 
usually fusses around with the child’s hair. 
| explain this is not necessary. It is often 
better to let the hair be slightly disarranged. 
In fact some of my best shots have been of 
this character. The child will have a natural 
and interesting appearance, rather than one 
that is artificial. 

“It is more difficult to get a sober 
expression than to get a smile. When smiling 
a child usually squints. | make shots of them 
in all their moods, for | never know which one 
is going to show a youngster’s 
individuality.” 


particular 


Neunhofer starts where a lot of other 
fellows leave off. He tries to get the unique, 
the unusual. One of his best prints was of 
a little girl who cried, raised a hullaballoo 
and acted up in a general way. “All right,’’ 
said Neunhofer, ‘‘we'll take it another time.” 
The mother then put the youngster’s head 
scarf on her so she could go out and play. 
Neunhofer saw his chance and took a parting 
shot at her in this get up, which proved to 
be an interesting and acceptable picture. It 
even resulted in a 11x14 sale. 

Most of Neunhofer’s portraits are made 
after the children are out of babyhood. He 


NEUNHOFER 





NEUNHOFER 


says they squirm around too much as little 
babies. 

Early in his he bushed himself 
trying to get some good shots of a baby 
who kept thrashing around and bawling for 
all she 


career 


was worth. he shot 


one of the child when its face was contorted 


In desperation 


its worst in an awful howl. 
the head from this 
negative. The mother looked at it and said, 
“It looks like a crying ball.”’ 


He blew up just 


“That's it!’ said Louis. ‘‘That’s going to 
be my title — ‘The Crying Ball.’ ‘’ Submitted 
in an exhibition, the picture was a hit. 


‘ 


“You have to use your wits all the time,’ 
Neunhofer. ‘‘But 
resourcefulness 


said I've called out my 
my camera and 


lights have come to be a part of me. 


so much, 
“| keep the equipment in_ first-class 
condition, so there will be no hitch. | put up 
my backdrop, which has a #1 floodlight 
for overhead lighting attached. Then | use 
two 500-watt photofloods — one for the main 
light the other to fill in the 
shadow side. Sometimes | use a spotlight. 
“The to have in his 
mind a picture of what the completed com- 
like, and has to 
manipulate his camera and lights as exten- 


source, and 
cameraman has 


position is going to look 


sions of himself. 
“| seldom use a focusing cloth. Taking 


two exposures on a 5x7 film, | shoot one of 
the child, and when she hears the shutter 
click she often changes expression, opening 
her eyes more. Then | slide the film over 
and shoot another. The second one is usually 
the better.’’ 

Coming home, Neunhofer goes into his 
basement studies what he 
has and then makes up a dozen or eighteen 
8x10 projection proofs, which he mails to 
the customer. 


laboratory and 


When the proofs are brought in, Neun- 
hofer lets the mother pick out the one she 
wants, offering no suggestions unless she 
asks for them. 

Seated in a small study in the Neunhofer 
home, the customer is shown the various types 
and sizes of portraits. The decision in most 
cases is in favor of an 8x10 embossed photo- 
graph at sixty dollars a dozen. Neunhofer 
also sells regular 8x10‘s at thirty-five a 
dozen and 6x10’s at twenty-five dollars. 

In about half of the cases lately he has 
additional 11x14 
16x20 mat. These come at 
forty-five dollars apiece. He finishes portraits 
in either gold-tone or black-and-white. 


Louis Neunhofer got his early training 


been able to sell an 


mounted on a 


in Germany, starting as an apprentice at the 
age of fourteen. He studied art, and in 
(Turn to Page 54) 
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FOUR LIGHTS were used for this portrait: 
source at the right and slightly to the front, a fill-in 


the main 


at the camera, a back light at the right rear and one, 
behind a at the left 
background. The second at 
F/11 on Super Panchro Press Type B film, developed 
for four DK-50. 
Indiatone, 


screen, rear to illuminate the 


exposure was one-tenth 


minutes in Reproduction is from a 


projection on developed in D-52 (one-to- 


two) for three and a half minutes 


A PORTRAIT OF a. subject such as this young man 
should show strength in lighting as well as in posing. 
Here, unfortunately, the pose is weak while the light 
ing, though fairly well balanced, is not suitable to the 
subject, having a tendency to give length to the face 
instead of roundness. This 
in the old standby of never having the shoulders and 
head Had the 


head been turned toward the camera and then tipped 


critic is a strong believer 


facing in the same direction, sitter’s 


in the same direction as the tip of the shoulders, the 


portrait would have gained in both interest and 


strength. 


The main source — or modeling — light was much 


too low, about two feet too low as the catchlights in 


the eyes indicate, and there was a lack of judgment 


with respect to its placement in 
light, which was 


The back light 


relation to the back 


also too low as well as 
should also have been 
cut down the illumination on the 
That would have avoided 
disturbing wrinkles of shoulder and sleeve. On the 
hand the photographer is to be complimented 
on the fine tone value and detail of collar and hand- 
kerchief which in 


too close. 
screened to 
sitter’s left 
spotlighting 


arm. 


the much too 


other 


so many men’s portraits come out 


as so much white paper. 
While 
present 


the expression is good, 
replacing them 
ones at a forty-five degree angle would 


somewhat stary appearance of 


etching out the 
with 


remove the 


catchlights and new 


the eyes. 


The composition could be considerably improved. 


The head is much too small for an 8x10 and tipping 
the easel forward a little would have given the effect 
of more action. It would also have added to what we 


think was intended to be somewhat of a 
type in which head and shoulders are 
deliberately placed off balance. If intended 
to be a conservative portrait it should have been given 
more of a base by extending the subject's 
toward that lower corner of the print. 
While the modeled 
from a lighting standpoint, except that the nose merges 
into the highlight side of the face due to the incor- 
rect positioning of the modeling light already men- 
tioned, the retouching, done against the grain of the 
skin, has spoiled the modeling 
it, resulting in a spotty appearance. 


“glamour”, 
effect, the 


this was 
left arm 


features are basically well 


rather than helped 


The negative appears to be well exposed but 
over-developed; the print is under-exposed and over 
developed. 








RUMEL MAKES AIR BRUSHING PAY 


By Marie Grant 


HAL RUMEL of Salt Lake City has created a successful 
commercial photographic business through a combina 
tion of two factors: adequate equipment and personnel 
to handle any commercial assignment, and the thorough 
exploitation of scenics and murals. Except for his time 
in the service during World War Il he has been a 
commercial cameraman since 1939, his present studio 
dating from his purchase of it in 1943 after he left the 
Army. Not satisfied with what was on hand when he 
took over, plus his then already considerable personal 
equipment, he has added ccmeras, lenses and tripods 
to the point where he feels he is set to handle anything 
that comes along, and today he keeps three camera- 
men busy in addition to himself, each being a specialist 
in one particular phase of photography. 

The work he enjoys most has been scenic shooting. 
Salt lake City offers a natural center for this. “The 


The Taos Pueblo, 
Taos, New Mexico. 


HAL RUMEL 


Center of Scenic Chamber of 
Commerce claim. Within a distance of 500 miles there 
are Yellowstone National Park; Bryce National Canyon; 


Grand Canyon; 


America” is no idle 


Zion Canyon; and Monument Valley 
These are in addition to towering mountains, beautiful 
lakes. Mr. 
shooting scenic views was proven by a spread of Rumel 


outdoor photographs recently run in Holiday magazine. 


canyons and abundant Rumel’s facility at 


But scenic shots alone did not satisfy Hal Rumel. 
He devoted spare hours for many years in developing 
procedures for scenic to make 


coloring photographs 


them what he considered good enough for 


use as 
murals. 

In addition to conventional transparent oils, artist 
oils and tempera are effectively employed in coloring 
large prints. Tempera, airbrushed over skies or areas 


needing accents or improvements, provides control over 
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ine 


scenes which might. be inherently Fre 


quently, clouds are added with tempera, either to cover 


uninteresting. 


excessive grain or to improve composition. An overall 


covering of lacquer is airbrushed on for a permanent 
finish. The size of these murals varies radically, accord 


ing to demand, but the average will run 4’x6’, A 16’ 


mural of the Kennecott Copper Company's open pit mine 
Utah, 


done in color, largely with artist oils 


at Bingham, was completed recently. This was 


Rumel sells many of his airbrushed photographs, 
decorative pictures for One whole 
section of the studio workroom is set up for this type 


of work, and equipment includes many sizes and kinds 


framed, as homes. 


Professional 


Photographer 


Gulliver’s Castle, 
Bryce Canyon, Utah 


HAL RUMEL 


of airbrushes. The finished product, in a 


approximately 2',‘x5’, sells for $37.50. 


picture 


A true opportunity to show what he was doing in 
this field was given Mr. Rumel when he was 
the “Utah Displays’’ in New 
York City. They created a great deal of interest which 
developed into a highly 


invited 


to display his work at 


lucrative with orders 


thing, 
coming from some of the Eastern States. 


Solicitation of mural orders is made on the basis 


of charm and cost. 


Hand painted murals have 
for the average home or business due 
high prices. The modest cost and com 


parative beauty of his photographic murals are result- 


not 
been available 


to their former 








Fine pictorial though 
this is, its real pur- 
pose wos to sell fish- 
ing rods. 


ing in steadily increasing sales. 

In doing so much shooting at a distance, the time 
element in travel has become important. Mr. Rumel is 
a licensed pilot and until recently owned and piloted 
his own BT-13 plane. 

The cost of operation ran to about $20.00 an hour, 
but periodic inspections, C.A.A. certification and other 
expenses ran an additional $100.00 to $150.00 annual 
ly, all of which naturally led to some careful pencil and 
paper calculations on Mr. Rumel’s part. 

He has found that for many assignments a smaller 
plane can be used more effectively than the BT13. In 
taking air shots from a smaller plane, the doors of 
the plane are often removed to good advantage. Many 
assignments lend practicality to the use of a helicopter 
Actual study of the facts led Rumel to believe that he 
rarely covered an assignment where the large plane 
was required. He contacted the local airport and found 


that his extensive use of planes would result in reduced 


rates. Suitable planes could be $7.50 to 


rented for 


$15.00 an hour and offered comparable characteristics 
The result was the sale of the BT13 plane. 
operation he is getting better service with a substantial 
saving 


In actual 


in overhead operation each month, now that 


chartered planes are employed exclusively 
The Rumel 
ventional 


Studio does not advertise in the con 


sense of the word. Several local 


are active in creating a market for the murals 


architects 
Adver 
tising agencies work with Rumel in securing assign 
ments, and the studio has several profitable department 


store illustration accounts. 


Inasmuch as “drop-in” traffic 


is not expected, the 


upstairs location of Hal Rumel, Commercial 


The 
outside of the “Times Square’ 


Photogra 


pher, serves very well. studio is downtown but 


section and is tremend 


ously large. 
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There is a waiting room, furnished 


with upholstered furniture, and with the walls carrying 


comfortably 


framed or mounted samples of Rumel’s photography. 
Access to the large camera room is directly from the 
waiting room. It is approximately 20'x30' and offers 
an ideal setting both for still 


with live models. 


shots and work done 

In the combination office and file room an exten 
sive file holds all 
filed A cross section file is 
set up in book form, listing customers alphabetically. 
Full pages are devoted to regular accounts. This plan 
enables the 


negatives, numbered on the folders 


and in numerical order. 


studio to locate any negative in a few 


seconds. 


It is not a “beautiful” studio, but 


establishment with all facilities for doing a good job. 


a functiona! 


Professional 
Photographer 


Green 
Utah. 


Upper 
lakes, 


HAL RUMEL 


Inasmuch as Rumel is not catering to the general pub- 
lic, a “plush” type studio is considered unessential. 


At the present time Hal Rumel is doing a lot of 
experimenting with painting. Lighted, wall 
type, picture frames offer a ready market for luminous 
tinted photographs. Scenic shots lend themselves par- 
ticularly well to this type of tinting. However Mr. Rumel 
laughingly says, “The only market now appears to be 
in beer parlors.” 


luminous 


Hal Rumel is essentially a pioneer, constantly alert 
in looking for something new in the field of photo- 
graphy. It is not only his business; it is his hobby, and 
his success has result of seeking out the 
unusual without deserting the conventional commercial 
field. Never satisfied, he will undoubtedly be producing 
something new before long. 


been the 





PHOTOGRAPHY FOR TELEVISION 
A Series of Articles 

BY JACK LEWIS 
Vi—Sound—Part Three 


TO MATCH SOUND and picture certain basic steps 
must be followed. These steps are not difficult, but to 
the novice they seem almost impossible. One of the 
first questions invariably asked is, “How do you 
know where to cut the sound track without losing any 
of the sound?” Another 
keep sound and picture 


question is, “How do you 
together?,” and, a_ third, 
“How can you lengthen or shorten the sound track?” 
These questions and others of a similar nature will 
be the basis of this article. 


We have already discussed the importance of 
marking the sound track according to the script. A 
properly marked track is easy to read and will enable 
you to identify every word, or sound on the track. 
Figure 1 is an actual enlarged illustration of a portion 
of a sound track, showing the modulations. Figure 2 
is a contact print of a composite showing the modula- 
tions as they appear to the eye. 

Note that wherever there is voice, or sound, there 
are modulations. Pauses 
show no modulations, 


in sound or voice however, 
and indicate that there is no 
sound in that area of the track. Familiarizing yourself 
with these tracks will enable you to know where to 
cut the track. Wherever there is a pause at the end 
of a word, be unmodulated 
track. Thus, by reading the track you know where the 
sound ends, and by reading the modulations, you know 
for certain where every word ends. 


sentence, or there will 


To begin the task of matching sound and picture 
we first assemble all of the material on hand. This 
includes the finished picture work print, script, and 
sound track. You will also need some of the tools 
editors of double rewinds is a 
must, since you will have to handle two reels of film 
on each rewind. You will also need a film synchro- 
nizer with two hubs, a red china marking pencil, and 
a supply of masking tape cut into small strips. 

The picture print is placed on the left rewind, 
heads up, and two take-up reels are placed on the 
right rewind, The film synchronizer is placed in line 
with the film, and the picture reel is unwound fill 
the start mark of the academy leader is reached. At 
the start mark, the leader is locked in pla¢e in the 
front hub of the synchronizer, and the counter is set 
to zero. 


work with. A pair 


An academy leader is now prepared for the sound 
track, and is also locked in place at the start mark. 


1—Portion of 
a sound track 


Figure 


Both these start marks must be in alignment with each 
other, and should be one each hub, 
with both leaders in perfect synchronization. From this 
point on it is best not to release the synchronizer lock 
unless absolutely necessary. The sound leader is now 
attached to the take-up reel and the leader is wound 
through until we 


there reel on 


reach the first picture frame where 
the narration is to begin. 
Referring to the script, the first sentence is, 


Central Laundry .. . etc., 


“The 


etc., . things.” It is at 
this point that the first frames of scene one appear. 
Thus, the narration will begin at the point in scene 
one where the picture fades in. With the grease pencil 
mark an X on the frame where the sound is to begin. 
Now place the track with “the” over the 
picture, and mark an X on the track in the same frame 
that the picture X is. This is easy to do because the 


sound track is transparent. 


the word 


The synchronizer now has the picture on the front 
hub, and the leader on the second hub. What is to be 
done now is to attach the first sound take to the leader 
so it will be in perfect synchronization with the pic- 
ture. To do this, place the sound track on the second 
hub, holding it hand. Thus it 
will be unnecessary to unlock the synchronizer. 


in position with your 

At the point where the splice to the leader is to 
be made, and this will have to be at a point in the 
beginning of the track, make identical splice marks 
with the grease pencil. These marks are simply short 
straight lines at the sprocket hole and are a quide 
to correct splicing. The mark on the leader, and the 
mark on the track are directly over each other. 

The appearance of the synchronizer should be 
as follows: Hub one, with synchro mark on 
frame where sound Hub two, leader, with 
splice mark where leader is to be cut. Over the 
held in place by hand, is take one of the 
sound track with the X mark aligned with the picture 
X mark. Splice marks of track and leader should be 
directly over each other. 


picture, 
is to start. 


leader, 


Now wind the synchronizer wheel slowly to the 
left till the leader has passed the top 
wheels. With a scissors cut the leader one frame past 
the splice mark, but leave the mark visible. Now, cut the 
sound track one frame past the splice mark, and place 
one over the other with the track on top. Slowly wind 
the synchronizer both 


track roller 


wheel till tracks pass through 
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Figure 2—How sound track appears at side of film—see top 


and are firmly secured on the hub. Both synch. marks 
should now be in alignment as shown in Figure 3 
With masking tape attach the track to the leader and 
wind through the take carefully till you reach the 
end of the scene. 

This same procedure is followed through for every 
scene in the picture, always making sure that the 
synch. marks coincide with each other at all times. 

To add pauses to the track, leader is used to 
fill in each pause. It must be remembered however, 
that wherever anything is added to the track, some- 
thing must be eliminated to keep the length the same. 
In other words, it is not possible to have a track 110’ 
long and a picture of 90’ or a track of 90’ and a 
picture 110’. 

The track may be cut at any point where there 
are no modulations, but care must be exercised to 
make certain that no letters are eliminated. Figure 4, 
is an illustration showing how to mark the track for 


accurate splicing and applies to picture as well as 
sound. In splicing track, extreme care must be taken 
not to lose any of the frames other than those marked. 
If frames are lost, they should be replaced with leader 
to make up the difference. 

The completed track is next carefully spliced 
together and checked against the picture with the 
synchronizer. If all synch. marks line up correctly, the 
track is in synchronization with the picture. 

The next step is to cut a clean track for re 
recording. This track should be unmarked and handled 
with gloves at all times. Cutting this track is not at all 
difficult, since the key numbers of both tracks coincide, 
and if matched up properly an exact frame-by-frame 
cut can be made. This track is cut in the synchronizer, 
and the same steps are followed. 

In place of the picture, the work track is placed. 
The leader is then attached, and the new track cut by 
the methods outlined previously. When the track is 


Figure 3—Film synchronizer in operation 
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Figure 4—Marking film 


cut, both track and the cut original are sent to the lab. 
The lab will make a re-recorded that 
recording the composite will be finished. The lab will 


track and from 
also take care of the 26 frame ‘stagger’ necessary in 
printing the composite. 

This is necessary because the picture when threaded 
into the projector is 26 frames ahead by the time it 
reaches the sound head of the projector. In order to 
maintain synchronization, the track is thus advanced in 


for accurate splicing 


printing the final composite. 

When the lab, care 
fully check it for errors. This should be done by pro 
As a labs 


out, and it is only in rare instances that a faulty print 


the print is returned from 


jection. rule, most check every print sent 


will be returned to a client. 
The client who contracted the film 
his 


should now be 


contacted and after acceptance you can consider 


the job completed. 


DON'T WASTE MATERIALS 








PROPER FILM STORAGE 
BY HAROLD MILLER 


LIKE VEGETABLES, 
perishable item. As a perishable item, photographers 


flowers and ice cream, film is a 


should protect it against improper storage conditions. 


With money becoming scarcer and competition 


more evident, it is now more important than ever 
before that photographers guard against waste. Preven 
tive measures which may result in discarding unused 
film, or discovering that exposed film does 
satisfactory negatives, be 


costs are to be shaved to a minimum. 


not give 
must studiously avoided if 

Normal aging of film under good storage condi- 
tions does not often confront photographers with the 
problem of waste film. Actually this cause of trouble 
represents a very minor portion of those encountered. 

Generally speaking the effect of age upon unex- 
posed film involves two changes: 1) A slow decline in 
in fog. At the 
effects of 


emulsion speed, and, 2) an increase 
the age 
in storage cannot be regarded lightly, for 


these adverse effects 


same time, so-called “normal” 
upon film 
can be accelerated by almost 
any exposure condition which is not in the normal 
optimum range. 

Most important to the photographer from a prac- 
tical viewpoint are the conditions of temperature and 
humidity under which stored, 
ranges which tend to be high 
the which 


enemy of efficient 


film is Temperature 
substantially increase 


rate at Excessive heat is an 
Photographers should 
that their films 


are not subjected to temperatures above 75 F. while 


film ages. 
storage. 


therefore make every effort to see 


in storage, if higher temperatures can possibly be 


avoided. 
conditions for 


Actually, the best photo 


graphic film appear to involve a relative humidity and 


storage 


temperature levels in the average range. A relative 


humidity of around 35% and a temperature of about 
60 to be 
ideal conditions by no means lead to adverse changes 


seems ideal. While variations from these 


in film, it is believed that keeping relative humidity 


and temperature as constant as possible is an asset 


for prolonged storage. 


Some photographers, recognizing the dangers of 


high temperatures, have decided that storing film at 
very low temperatures is advisable. They have turned 
to keeping film under refrigeration. While storage of 


film under refrigeration has advantages, particularly 


when it is necessary to store film where extreme 


temperatures prevail (as in the tropics or during the 


southern should 


be observed. 


summer in states), some precautions 

When considering refrigerated storage, it is well 
to remember that film wrapped at the factory is sealed 
at a relative humidity of about 50% and at a temper 
ature of about 70. 


average 


These conditions are selected 


because under storage conditions, (usually 
in the neighborhood of 70) such a relative humidity 
has been found to give excellent results in terms of 
storage characteristics. Now, if the temperature of the 
the 


the 


lowered 
the 


film package is suddenly substantially, 


relative humidity within package rises. If 
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The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











SIMPLIFYING LOCAL DEVELOPMENT 
BY ROBERT A. STEFFENS, CARBONDALE, ILL. 


To facilitate applying straight developer locally to 
certain areas on a print, an inverted medical bottle 

such as used in hospitals to administer glucose or 
plasma — provides an airtight and handy container. 
Suspend the inverted bottle over the developer tray, 
and attach a small rubber hose with a clip for per 
mitting just the right quantity of developer to be 
dripped onto the print. 


KEEPING BABIES INTERESTED 
BY LEROY J. HEBERT, ARLINGTON, MASS. 


This simple little trick really works. When you want 
to keep a baby busy and interested so you can catch 
it in a natural pose, stick a bit of Scotch tape loosely 
on the child’s hand. 





temperature of the package of film is lowered suffi- 
ciently, the dew point is eventually reached, with the 
consequence thot moisture is deposited on the film 
and packaging material. Thus it can be seen that it 
is advisable to avoid sudden changes in temperatures 
when storing film under refrigeration. 

There is also the cost of refrigeration to consider. 
Actually, the use of refrigeration appears necessary 
only when it is indispensable to securing normal condi 
tions in temperature for film storage. 

If care is used to store photographic films under 
conditions which approach the optimum as nearly as 
possible, there is a good possibility that the film 
will remain in good condition for some time beyond 
the expiration date. Actually this date represents what 
might be called the “normal life expectancy’ of film 
when it is stored under average conditions. The span 
of time represented by the expiration date has been 
carefully determined by extensive tests on various 
photographic materials. Since film is a perishable 
item, its slow deterioration is a continuing process 
which has its start immediately upon manufacture. 
This gradual deterioration goes on both before and 
after the expiration date marked on the package, and 
it is therefore obvious that a film does not become 
unusable overnight, either upon “expiration” or after- 
ward, unless serious changes in storage are involved. 
As a matter of fact, many photographers have had 
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the experience of obtaining very good negatives from 
films which have been properly stored for several 
years. 

It is important, however, that film contained in 
an opened package be used as soon as possible. 
Once a box of film has been opened it is much more 
vulnerable to atmospheric moisture which may affect 
storage characteristics. 

As stated at the outset, film, like vegetables, 
flowers and ice cream, is a perishable item. However 
it is a simple matter to maintain the quality of films 
which you store. It may be helpful to remember that 
it is only necessary to keep your film under conditions 
which are considered ideal for human comfort — a 
temperature of about 60 and a relative humidity of 
around 35%. 


The Marketplace 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Heiland Research Corp.’s latest is new flash unit designed 
for use with midget bulbs on Rolleiflex, Rolleicord, Ciroflex 
Kodak Reflex and other reflex cameras with built-in flash 
Calied Heiland Synchro-Mite Reflex Flash Unit, it features 
5" parabolic reflector; positive Centro-Thrust lamp ejector; 
self-centering, self-indexing bayonet-base lamp socket; two 
cell, size C, battery case accommodating new Heiland battery 
capacitor cartridge; universal camera mounting bracket; detach 
able, polarized shutter cord. Light-weight, compact, costs only 
$13.75 tax included. (Illustrated) 


Heiland’s new Syn 
chro-Mite reflex flash 
unit, ‘as used with 
Rolleiflex 


Du Pont Company, Photog. Products Dept., Wilmington 
98, Del. introduces additional surface — the 10th to 
Varigam variable contrast photographer paper. Called Varigam 
DS, this is velvet grain natural white high luster, d.w. Has 
brilliant sheen, fine texture, very suitable for portraits and 
pictorial subjects 


. Holson Binders, Inc., 762 Wythe Ave., Brooklyn 11, N. Y 
offer new plastic, unbreakable Stereo Slide Mount completely 
eliminating heating pasting, aligning, sorting and sealing 
One simple step protects, aligns, mounts slides, making pos 
sible mounting complete roll 35mm stereo film in less than 
10 minutes. Each frame, as cut, is slipped into acetate envel 
ope and then into slot in mount — that’s all. Frame, though 
locked in, can still be easily removed. Holson mounts are only 
1/10th weight of others eliminate Newton's ring are only 





The new Holson ster- 
eo slide mount. 


plastic mounts 


stereo 


which may be 
viewers and projectors. 
label plus 
tomer’s name. In 
for $15.00 


used in all standard 35mm 
Each has large white identifi- 
embossing photographer‘s or 
16 for 


cation space for cus- 


$2.48; 100 


black-and-yellow boxes, 
(HHustrated) 


Three 
and table 
Or-View — showing bright 
ing surface or, 
at eight feet. 
adjust 


Dimension Co. has 
viewer 


combined 2x2 
compact 


slide projector 
instrument — TDC Project 
image on 6%" square view- 
projecting 40” screen 
slide mounts; front controls 
2%" coated F/2.9 
metal die castings 
Standard model 
a.c.-d.c., costs 
blower-cooled, 


in one 
clear 
converted, 
Takes all 
and 
Sturdily 
handle, 


image to fill 
types 2x2 
elevation Lens is 
built of light-weight 
finished in 
lamp and 


focus 
anastigmat. 

with built-in 
with 150-watt 
$69.50; De 


a.c. only, 


silver-gray. 
convection cooling, 
luxe model with 200-watt 


$79.50 


lamp, 
costs 


Ansco, Binghamton, N. Y 
complete new 
priced $168.50, tax included, is precision engineered 
F/2 Schneider Xenon or F/2 Rodenstock 
synchronized Synchro Compur Rapid shutter 
types photoflash lamps and speedlights, with 
1/500th second, time and bulb. By means of 
film lever, 


announced in 
line’ of 


holi- 
Ansco 


time for 


day selling cameras 


five 
Karomat, 
35mm _ with either 
Heligon; has fully 
permitting use all 
speeds one to 
unusual rapid 


shutter 


transport 
automatically, 


which advances film and 
entire roll can be shot in seconds 
ond shutter release. Range finder 
and view finder single window. Metal 
body leather, exposed parts are satin- 
finish chrome. Focuses three feet to infinity; has depth of field 
calculator; 


sets 
using only advance lever 
are combined in camera 
is covered with genuine 
automatic film counter; flashgun accessory clip; 
panel. Ansco Speedex Special ($49.95 tax 
included) is fitted with 85mm F/4.5 Agfa Apotar anastigmat in 
Prontor S$ photoflash and 
speedlights at 1/300th second, time and 
bulb. Has double-exposure prevention depth of field 
scale; built-in with swing-out film 
loading spool metal, 


self-erecting lens 


shutter permitting use all lamps 


speeds from one to 
device; 
10-second delay; 
covered 
chrome. 
optical 


self-timer 
Made of 
ite, trimmed in 


in black-grained Robus- 
Takes 2%x2% on 120 
type subject finder, body 
release button, accessory clip for flashgun, self-erecting 
Ansco F/4.5 Speedex is 
to Speedex 
shutter Lens is 
anastigmat with 


satin-finish 


roll film. Features eye-level 
shutter 
front similar 
chief 
color-corrected Agfa 


flash-synched Vario 


in appearance and con- 
difference being lens and 
F/4.5  Agnar 
set-and-release shutter, 
working with all photoflash lamps and speedlights, speeds 
1/25th, 1/50th, 1/200th, time and bulb. Price, including tax, 
$37.50. Ansco F/4.5 Viking ($49.95 inc. tax) is very versatile 
outfit with coated, color-corrected Agfa F/4.5 Agnar 
mat in Pronto synchronized with 
1/25th to 1/200th second and bulb. All-metal 
in Robusite, finished in 
built-in 
film-loading 


struction Special, 


coated 


anastig- 
speeds from 
body, covered 
10-second delay 
subject finder; swing-out 
flashgun accessory clip; body shutter re 
lease, carrying handle. Ansco F/6.3 Viking (costing 
$36.00 tax included) is practically identical except for lens 
and Has coated, color-corrected 105mm F/6.3 Agfa 
Agnar anastigmat in Vario shutter with speeds 1/25th, 1/50th, 
1/100th second and bulb. Takes 2%x3% on 120 roll 
Handsome are $6.95 for all but 
which 


shutter four 


satin chrome, has 


self-timer, eye-level optical 
spool; 


only 


shutter. 


film 
carrying cases 


$12.50. 


Karomat, for 


case costs 


1080 
testing in 


Brown-Forman Industries, Box Louisville 1, Ky., 
their Product Devel 
Laboratory, are now marketing BFi No. 20 Print Flat 
and BFi No. 30 Hypo Neutralizer. BFi 20 


with existing 


after two years’ experiment and 
opment 
tening Solution 
from dissatisfaction 


members of 


resulted print flatteners by 
and its 
flexibility 


controlled 


Brown-Forman Photographic Department 


improved results 
Moisture 
balance, 


bacterial 


are obtained 
content of 
flatness is 


through ‘‘controlled 


emulsion and base being in 
permanent while 
thus BFi 20 
briftle 


solutions 


print resists mould and 
deterioration, 
old, damaged or 
standard in 
replaced by 
prints without 
cerine. BFi 20 


herent in 


also excellent recondi- 


tioner for chemicals 


discarded and 


and 


prints Many 


formerly such have been 


others non-injurious to dryer belts leaving 


tacky feeling common to those treated in gly 


retains and maintains necessary moisture in 
fibre 
brown; 


drying. BFi 30 
prevents dis 


print; penetrates paper base and lubricates 


prevents whites from yellowing and blacks from 


high gloss 
hypo neutralizer 


turning 


imparts to glossy papers; facilitates 


assures more permanent prints, 


coloration and fading because residual hypo is actually chem 


cally neutralized, not Finer structure 
time. BFi 30 offers 


neutralization of the silver 


merely washed out grain 


also results due to reduced washing these 


advantages: chemical 


stability and 


thiosulphate 


long life in open tray because it contains noth 


ing to volatilize; no after treatment to correct degradation of 


tones; will not dryers is especially 


Both 
app! ed 


cause sticking to drum 


advantageous when with 


amber 


working photo-murals come in 


Owens-Iilinois gallon bottles with labels 


additional back labels 
sizes: BFi 20 $1.00; BFi 
30 $4.00, all postpaid 


color 
colors and 
directions. Trial pint 


BFi 20 $7.50; BFi 


in two bearing 


30 60< 


complete 


gallons 


Tiffen Mfg. Corp. will 
logue — 
adapter 
trated; also 
and effect of various filters 


send on 
their history of 
x11, 10 


section 


their 
Tiffen 


profusely illus 


request latest cata 


most complete in 
shades. 8% 


contains 


filter 


rings, lens pages 


helpful concerning correct usage 


Heiland Research Corp. have new 82x11, 20-page two 


color illustrated catalogue showing complete line of Heiland 


equipment including Strobonar and list of 


which may be fitted with Heiland equipment 


speedlights cameras 


Free on request 


Nick Lazarnick 


Continued from page 33 


ticipating but the extra appeal is created by the addi 
tion of the third little girl — Look at the 
natural legs, absorbed 
expression. She is the extra touch that makes the pic 
Note, too, the details in the background which 
convince the observer that the really 
on someone's front steps. Hold a piece of paper over 


the onlooker. 
position of her and her 
ture, 
shot was made 
the third little girl; you still have a composition but it is 
that 
every good illustration must have. 

So there you have Nick Lazarnick’s bag of tricks. 
Nothing new or extraordinary about any of them, to 
be sure, except that he is not satisfied merely to slap 
together a job and 
process the negative and deliver one or more 8x10's. 
Rather he studies each assignment to discern how he 
can best serve the client's 


her presence completes the story-telling punch 


set-up or go out on a shoot, 


interest and then employs 
whatever combination of devices will best produce what 
he has visualized. What, in review, constitute his tools, 
his techniques? Thorough knowledge of lighting and 
composition are basic, of 


and the like; 


course; printing-in, dodging 


selecting the proper time of day; the 
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The 


use of filters; shooting from odd angles; meticulous 
selection of models; the aim for natural effects in pose 
the “different 
approach.’ None of these are new to you — but do 


them? 


and expression; search always for a 


you use 


Our Fourth Blue Ribbon 
Contest 


By Charles Abel, A.R.P.S., 
Hon M.Photog. 


IT SEEMS OBVIOUS that these continuing contests of 
ours are arousing the sustained interest of our readers. 
Entries in the first two followed the pattern so long 
with all convention exhibits: 
nothing happened until a few days before the dead- 
still 
a number of the third contest 
but many arrived well ahead of time. In the fourth, 
which closed on December 15, the packages dropped 
in almost daily during the entire three-month period, 
there were almost no “deadline arrivals’ and the total 


familiar in connection 
line and then the entries poured in. There were 


last minute entries for 


number of entries was much greater. We were gratified 


also to see a considerable increase in commercial 
entries. As a result the judges had a very real problem 
and only the fact that we must limit ourselves to two 
pages per month for Blue Ribbon and Honorable Men- 
tion prints, and that under the rules only three Blue 
Ribbon prints could be selected, prevented a number 
of additional awards. 

Our concerning the 
packaging of prints had evidently been heeded with 
the result that no prints arrived cracked or badly bent 


and only 


remarks of last November 


four or five entries, not in photo-mailers, 


were so tied up and sealed that the wrappers prac- 
tically had to be torn apart. Let us repeat — and we 
know that if this advice is followed in all cases every 
exhibit 
appreciate it: 1) use photo-mailers; 2) for sizes larger 
than 8x10 the photo-mailer much 
additional heavy cardboard as the envelope will stand; 
3) do not seal or tape down the flap (the standard 
clasp or tie-cord is amply sufficient); 4) for our contests 
submit unmounted prints, preferably double-weight; 5) 
full 


back of each print. 


picture committee or salon. secretary will 


reinforce with as 


be sure your name and address appears on the 

The entries in this fourth contest, once the judges 
had reduced them by a continuing process of elimina- 
tion to the top 20-odd prints, fell into these classifica- 
tions: portraits of 


animals; 


children; portraits of adults and 
and pictorial. Groups were con- 
spicuous by their absence and the limited number of 
brides went into class two. From each group one Blue 
Ribbon print and two Honorable Mentions were selected 
and checks ($25.00 for a Blue Ribbon and $10.00 for 


an Honorable Mention) were mailed a day or two later. 


commercial 


All entries (except the nine prints retained) were re- 


turned the following week. All of the prints retained 


Professional 
Photographer 


have been or will be returned as soon as halftones 
were or are made in accordance with our publishing 
schedule. 

The list of winners follows, with our usual reminder 
the 
the six 
which 


listed or because some will be published sooner than 


that there is 
Ribbon 
Mentions 


no distinction between three Blue 


Photographs or between Honorable 


because of the order in they are 
others. And how about an entry from you, right now, 
while the present contest is under way? 
FEBRUARY: Portraits of Children 
Blue Ribbon Photograph: E. Heller, Billy-Montigny, 
France. 
Honorable Mention: Hector C. Berg, New Ulm, Minn. 
Honorable Mention: Ciliberti Portrait Studio, 
Brooklyn, N. Y. 
MARCH: Commercial and Pictorial 
Blue Ribbon Photograph: N. Boyd Mettee, 
Baltimore, Md. 
Honorable Mention 
N. H. 
Honorable Mention 


Lawrence R. Whitney, Newport, 


R. K. Mclean, 
APRIL: Portraits of Adults and Animals 
Blue Ribbon Photograph: Everett W. Saggus, 
M.Photog., Elberton, Ga. 
D. W. Williamson, 


Decatur, Ill. 


Honorable Mention Montrose, 
Colo. 
Honorable Mention: Joseph P. Naylor, Manchester, 


Conn. 


Louis Neunhofer 


Continued from page 42 


ensuing years became an expert in tinting and finish 
ing pictures “just a little bit better.” 

Coming to America in 1907, he worked in studios 
until he decided 


friends 


here to break away for himself. 


Calling up and from his 
home, he landed his first home portrait orders. 
He has used pressure methods, but 
the that there are people who want 
better work. Some of his customers now and then go 


but 


soliciting by mail 
never has 
clung to idea 
to “quickie” 
back to Louis. 

He used 


operators, after a while they come 
to follow up birth announcements, and 
people on the phone, but 


being bothered. His promotion 


call found many disliked 
is now limited mainly 
to a well-groomed announcement of his done 
on a swank folder, with an actual print on the cover. 


In the Neunhofer 


work, 


home are hung a number of 


oil painted portraits done from photographs. For 
these there is a growing demand. He gets a hundred 
and fifty dollars for a 16x20 portrait, this being about 
life size for a child, and seventy-five for an 11x14. 
These are really oi! painted, a 16x20 taking three 
days. The first goes on the day, then a 
second coat the day after, and the finishing touches 


on the third day. The finished picture is mounted in 


coat first 


a natural oak frame, purchased locally at ten dollars. 














CHAMPION 
NEGATIVE 
IDENTIFIER 


AGAIN AVAILABLE 
FROM THE ORIGINAL 
MANUFACTURER! 


Fits any studio or view camera, 5x7 or 8x10; 
8x10 back supplied with or without 5x7 
adapter. Replaces present back, numbers 
negative and, at time of exposure, eliminates 
all future worries about negative identifica- 
tion. 


Unconditionally guaranteed; may be re- 
turned for full refund if, after 10 days, you 
are not completely satisfied. 


$40 with 4-digit unit; $35 with 3-digit; 


Both plus Federal tax 


Illustrated circular on request. 


CHAMPION 


327 Main St. 


MANUFACTURING 
COMPANY 


Orange, N. J. 











Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 
count or C.O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio’s reference library 


|_| NEGATIVE AND PRINT RETOUCHING 
By Anne J. Anthony 
(] COMPOSITION IN PICTURES 
By Ray Bethers 5.00 
| 16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr. 
_] FEININGER ON PHOTOGRAPHY 
By Andreas Feininger 
| WHAT'S WRONG WITH THIS PICTURE? 
By Charles Abel 
_] CHILD PHOTOGRAPHY 
By Josef Schneider 
FRED ARCHER ON PORTRAITURE 
By Fred Archer 
| PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 
|] CHILDREN BEFORE MY CAMERA 
By Adolf Morath 
{_] PICTORIAL LIGHTING 
By William Mortensen 
PHOTOGRAPHING PEOPLE 
By Hugo van Wadenoyen 
OUTDOOR PORTRAITURE 
By William Mortensen 
_| THE MODEL 
By William Mortensen 
IMAGE MANAGEMENT 
By Nicholas Haz 
FACES OF DESTINY 
By Yousuf Karsh 
FLASH IN MODERN PHOTOGRAPHY 
By William Mortensen 
FUNDAMENTALS OF POSING 
By Shepard & Meyer 
] CANDID WEDDDING PHOTOGRAPHY 
By Henry Lefebvre 
COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 
] HOW TO TAKE INDUSTRIAL 
PHOTOGRAPHS, By Zielke & Beezley 


(] LIGHTING FOR PHOTOGRAPHY 
By Walter Nurnberg 

[-] CORRECTIVE PHOTOGRAPHY 
By Lewis L. Kellsey 


$5.00 


(In Ohio, add 3% for state sales tax.) 


Charles Abel Incorporated 


519 Caxton Building Cleveland 


Ohio 
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Make WMoney....ith 
DRY MOUNT PHOTOS eas Save O emicals! 


> TIMES FASTER! 


WITH NEW IMPROVED 


Al, i — 
WRITE TODAY FOR COMPLETE DETAILS 

DRY MOUNTING TISSUE | Te eS eS enema OnIO 
Write for samples. 
SEAL, INCORPORATED venience, having the usual equipment and facilities 


SHELTON, CONN. for portrait work. 


Neunhofer belongs to the Columbus Pictorialists, 











: an organization of amateur hotographers, and _ still 
This type of frame seems preferred to gold frames for i cescelealee 7 id 9 rite . 
: has a schoolboy’s enthusiasm for exhibiting his work 
the large portraits 
a here, there and everywhere. 
He also sells many tinted portraits in 8x10 gold 4 aa i ‘er h aan mt 
s fc ; e genuin oves otogra and tells others 
frames and numerous tinted miniatures at thirty-five th ; 2 eel sd P “a if th ea 
e on't fee at way about it, they ou ° 
to fifty dollars each, doing all work personally. Y P y 4 , 
s : ; , get out of the business. 
Here is a@ man who believes in taking his time A fell eee eee dvi ne 
: a m advice about star 
to do the job right, not thinking about how much he ° Lites dais cd nies 5 = te “ 
. ing up as a professional. Said Neunhofer. 
is going to make out of it. He sells the customer just 2 z x ‘ ; 
“If you’re just interested in making money, don’t 


do it.” Then he added, quickly, “Of course that’s just 
my own way of looking at it. That's the way | had 
to do it.” 


what she needs, nothing more. And he sits back resting 
comfortably in the assurance that his work will speak 
for itself. Hard to do in the face of the pressure of 
the world, but it has paid off for Neunhofer. 

He came through the depression with at least 
part of his shirt, and kept winning friends and influ- B k R ns 
encing people by his sincerity and straight-forward OO eviews 


way of working. In 1940 Mr. and Mrs. Neunhofer 





moved into a new house, specially built after their (Continued from Page 22) 
own ideas They have a daughter who is now married. limitations, the ‘‘whys’’ of certain optical phenomena and 


One side of the basement is devoted to the work- what to do about them, will find the book an important text 

. ’ lake is 
rooms, which are designed for Neunhofer’s own con- os well as a valuable reference work. Mr. Kingslake D 
rector of Optical Design for the Eastman Kodak Company, one 


of the top-ranking authorities in his field 





YOU SHOULD HAVE A 
RICHARD PRINT WASHER STUDIOS FOR SALE 


Only $19.95 MODERN STUDIO in Berkshire County, Massachusetts. Long 


established; enviable reputation. Completely equipped; high 
‘ 8 speed lights for home sittings and studio. Very reasonable price 
@ White Plastic On Write. $45. care this. journal 2-1¢ 

Spun Aluminum 


@ Triple Jet Action 
Constant Motion 
@ Continuous Drain 

From Bottom te 

@ 10-Day Money- BRU 
Back Guarantee IR Send ‘Te 
Washes 60 DW 8x10s thoroughly in 25 minutes. b W OLD 
Also handles 11x14s. Thousands in use everywhere Y 4 NIG. 
See Your Dealer or Write for Literature D yR BRU ac ac® al 

RICHARD MANUFACTURING CO. AUIFORNIA t.¢ 

1502 E. Colorado Dept. C-2 Glendale, Calif 


NAME OF LOCAL DEALER CIRKUT CAMERAS 
Send Free Literature [-) Send....... Washers $19.95 ea BOUGHT — SOLD — OVERHAULED 
RENT A CIRKUT CAMERA 
PRICE $30.00 PER WEEK OR $50.00 PER MONTH 
GABRIEL ALLEN — 15 EXCHANGE PLACE 
JERSEY CITY, N. J. 








tee 


CO. 
we Catalog 
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FILM HOLDERS REPAIRED 
WE MAKE IT LOOK LIKE NEW—AND SAVE YOU MONEY 


Our highly efficient production methods enables us 
to offer this service at relatively low cost. 
4x5.... $1.25 8x10... $1.75 
Sx7Z7e.eee 1.50 1ix14... 3.00 
ALSO OTHER SIZES- REBUILDING EXTRA 


Repair and Rebuild studio equipment 
For Sale: Holders - - - Bellows 
WRITE FOR PARTICULARS 


HOFFMAN 


PROFESSIONAL CAMERA REPAIR SERVICE 
534 BUSHWICK AVE., BROOKLYN 6, N. Y. 














MAKE A PAINLESS PROFIT ON 
QUANTITY PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 
Post Card 5x7 8x10 
1M $24.00 $50.00 $75.00 
5M 22.00M 40.00M 70.00M 
Write for samples and complete price list so you're ready 
to quote on the first sample job that comes along. 


SPECIAL DISCOUNT FOR PHOTOGRAPHERS 
KIER PHOTO SERVICE 


Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 





ERVAINSTRUCTOR AN EXPERT... 


... in the fields of PORTRAIT, 
COMMERCIAL, FASHION 
and DIRECT COLOR photog- 
raphy, CAMERA MECHAN- 
»ICS and REPAIR. Every grad- 
uate — men and/or women — 
qualified for a professional job. 
Modern equipment, low tuition, 
dormitory facilities. Send today 
for free booklet P, 


PROGRESSIVE 


SCHOOL OF PHOTOGRAPHY 
186 SHERMAN AVE., NEW HAVEN 11, CONN. 


FREE <2sincs: CATALOG 


JUST OFF PRESS. 72 pages 
crammed with THOUSANDS 
of newest PHOTO TOOLS, 
CAMERAS, (Press, Studio, 
Candid, Special Purpose, 
etc.}, LENSES, PROJEC- 
TORS, Lighting Equip- 
ment, Developing Equip- 
ment, ENLARGERS, etc. 
for the amateur and 
professional, in every 
day, scientific or in- 
dustrial work, 


FINE PHOTOGRAPHIC EQUIPMENT FOR OVER 54 YEARS 
321 S$. Wabash Ave., Chicago 4, Ill. U.S.A. 





Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 
count or C.O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio’s reference library 


_] THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams $3.00 
| PAINTING WITH LIGHT 
By John Alton 6.00 
(] HANDBOOK OF BASIC MOTION PICTURE 
TECHNIQUES, By Emile E. Brodbeck 5.95 
] BETTER COLOR MOVIES 
By Fred Bond 5.00 
| “STROBE” —— THE LIVELY LIGHT 
By Howard Luray 
_] PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 
[_] PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 
[] HOW TO PAINT WITH AIR 
By Frank J. Knaus 
| PICTURE FRAMING 
By Edward Landon 
| DEVELOPING 
By C. I. Jacobson 
[_] PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 
|] SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
|] THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
PHOTO OIL COLORING 
By Lucille Robertson Marshall 
[] LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 
}] PRINT FINISHING 
By William Mortensen 
(_] UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 
(_] KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
(] TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 
] COPYING TECHNIQUE 
By Fraprie & Morris 
_| SPEEDLIGHTS 
By Arthur Palme 


(In Ohio, add 3% for state sales tax.) 


Charles Abel Incorporated 


519 Caxton Building eveland 15 
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SAVE FILM..... 
REDUCE COSTS! 


MAKE 4 EXPOSURES 
ON 5x7 FILM 


With KEITH 4 way back. Made 
to fit any 5x7 camera or 
adapted to fit any 8x10 
back. 


SUPPLY LIMITED! 


Order Now! Price $50.00 
F.O.B. Los Angeles. State 


size and make of camera. 


GARDEN & WILLIAMS 


3266 WEST PICO BLVD. 
LOS ANGELES 19, CALIF. 











BRUNEAU ... 


the finest tripod buy 
SEURDY.: =". 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION: 5°. °. 
Lowers camera smooth- 
ly, safely. 
BC. ¢ eee 
weighs less than 9 Ibs. 
DURABLE ... 
will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 


THE NEW JOHNSON 
ELECTRIC SPEED RETOUCHER 


The NEW JOHNSON ELECTRIC SPEED RETOUCHER Latest 
Model $35.00. Will produce work equal to that of ma- 
chines selling for many times its cost. Why pay more? 


Simply keep the pencil on the 
negative, softly blending. Speed 
will be increased over other 
methods. Let 3,600 soft vibra 
tions per minute do the work 
Makes retouching fascinating 
and profitable. Cuts retouching 
costs and produces smoother 
negatives. Time Saved Is Money 
In Your Pocket. 


Write for full particulars and 
ask for our trial offer 


E. L. JOHNSON 


63 E. Main St., Patchogue, N.Y 





STUDIO — PENNSYLVANIA town of over 500,000 population 
Best clientele. Fortrait, commercial, advertising and color photo 
graphy. Progressive growing business in oa progressive town 
Low overhead; high profit. Reasonable. Write S-44 care this 
journal 2-1«c 


STUDIO FOR SALE — Well appointed, modern completely 
equipped portrait and commercial studio in western Pennsyl 
vania city. Finest location, reasonable rent. Will sacrifice for 
quick sale. Write D-43 care this journal 2-1 


OLD ESTABLISHED portrait studio, fully equipped. Central 
Michigan Prosperous farming community; drawing population 
25,000. Good location; reasonable rent. Write C-59 care this 
journal 


SACRIFICE ESTABLISHED portrait studio. Completely equipped; 
excellent reputation; downtown second floor. Attractive lease, 
renewable. Urgent personal reasons. Fine Arts Studio, 207 
Summit St Toledo, Ohio 2-1 
PROFESSIONALLY EQUIPPED portrait studio. $4,000.00 


cash 
Large main street store 


Unlimited possibilities for a go-getter 
Must sell because of illness. Ferne Hubert, 218 E. State St., 
Redlands, Calif 2-1 
ACTIVE MODERN studio in excellent Ohio community. Mostly 
portrait work — babies, weddings, schools; some commercial 
and industrial work. Equipped for color processing. A good spot 
for a good photographer. Reason for selling: entering Christian 
service. Paul Kaufman, Delphos, Ohio 2-1¢ 
PHOTOGRAPHER’S STUDIO for sale. Established same location 
business district Pittsfield, Mass. for many years. Excellent 
opportunity for someone now employed in this field but seek 
ing own business. Leon T. Sheinhouse, Realtor, 86 North St 
Pittsfield, Mass. Dial 2-6963 2-1¢ 





Low Priced School & Club Folders 


PHOTO MOUNT 
Send $2.00 for large variety sample 
assortment folders and easels. 
Musical, Non-Mausical, 
ALBUMS write. sa 
Confirmation 


JOSEPH ROBIN 
262 W. 22nd Street, New York 11, N. Y., WA. 9-5044 

















~ * 2—IN—1 BLACK & GREY 

2 1 PORTABLE Reversible Roller Screen 
Ptwed @emtaal 96 inches x 6° width $19 
With 2-Portable Stands .. $34 

(Screens to 150” wide) 
Draw Backgrounds, All Fabrics, 
Sizes, Colors. 7—Styles in—1 


; & th Send sizes on sketch. 
ow ld CAMDEN ARTCRAFT CO 
FAAS) 180 N. Wacker Dr., Chicago 6 
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STAINLESS STEEL EQUIPMENT 


\Wi 


ALL-PURPOSE 
s 


Constructed of high polish 
steel—Easy to clean— 
Leakproof—39 stock sizes 


a 


DEEP TANK 
FINISHING OUTFITS 
Complete with two insert 
tanks for developing and 
fixing—3', 10, 15, 28, 
48 gallon capacity. 


LM 
PACK DEVELOPING 
HANGERS—New, spe- 
cial construction, to hold 
thin base film securely dur- 
ing all processes of de- 
veloping. 


FILM DEVELOPING 


TANK OUTFITS—Develop-rinse-fix-washin one unit 


Includes 3-compartment jacket and two insert tanks, 


STAINLESS STEEL 
BUCKETS — Avoilable in 
two sizes—3'4%4 or 4 gallon 
capacity. 


DEVELOPING TRAYS 
AND SINK PANS 
Ruggedly built of high polish 
stainless steel for life-time 
weor. 


AUTOMATIC ‘ 
ROCKER WASHER 
Stainless steel double section 
sink—Washes prints up to 
20” x 22”. Large capacity. 


CALUMET MANUFACTURING 


Send for illustrated 
catalog showing com- 
plete line. 





WE PAY HIGHEST PRICES 


for 
USED, DISCARDED FILMS, ALL SIZES 
write for quotations or ship to 
PLASTOFILM, INC. 
Wheaton, Illinois 
Manufacturers of Reclaimed Acetate Sheets, 
Pass Cases, Photo Loose Leaf Sheet Protectors. 











EVERYTHING > PHOTOGRAPHIC 


New Extra Fine Grain Developer 
PROMICROL 


Container to make 20 oz. $1.00 
Send for free specimen copy of our 
monthly magazine 
SNAP SHOTS 
containing bargain lists. 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 


COMPLETE FINISHING SERVICE 
FOR PORTRAIT PHOTOGRAPHERS 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
- @ finishing service at reasonable prices. Fine quality 
and fast dependable service. 


pie’ 1 OSBORNE LABORATORIES 


Price List 
MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 














Broken Film Holders Repaired 


Only factory approved materials used — holders 
anly size up to 5x7, only $1.75; 8x10, $2.25; over 
8x10, $3.00. 


HERE’S WHAT YOU CAN BUY FOR ONLY 
@ Relocquer Holder 
75 @ Replace with New Tape 
@ Check and Repair Light Traps — 
Replace Broken Flaps 
@ Check and Reglue Al! Loose Joints 


ALL WORK GUARANTEED 


NATIONAL FILM HOLDER CO., INC. 


2330 N. ST. MARY‘S ST. SAN ANTONIO, TEXAS 











59 


The 
Professional 
Photographer 








113 St. Clair Ave. N.E. 





ERTLER PHOTO EQUIPMENT 
Cleveland 14, Ohio 








elite <1). @ 


Saves millions of man-hours 
for thousands of photographers 


Edwal Quick-Fix — the 
most powerful non- 
poisonous fixer made! 
Safely fixes film in 2 
minutes . . . paper too! 
Gives “scratch proof” 
negatives. Fixes over 3 
times as much film as 
ordinary hypo no dissolving, less 
solution-changing! 


Join the Parade of America’s Success- 
ful Photographers use Quick- 
Fix and save Time, Work, Money! 





SCIENTIFIC PRODUCTS CORP. 


RINGWOOD, ILLINOIS 
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in addition to your regular portrait business 


Now YOU, the professional phetographer, 
can take advantage of the undefgraduate 
and elementary schoo! picture business in 
your area. The Cam-O program is designed 
to supplement your income and provide 
you with a service that pays off with real 
profits. No extra help is necessary. 


Write! Wire! Phone! 
ist ee Vit mee) ee mas) 1 


18TH AND HOLMES STREET KANSAS CITY, MISSOURI 


FOR SALE—Studio and camera store on southeastern Texas 
coast. Permanent reactivated base and college. All leading 
dealerships. May be thoroughly investigated. Reasonable but 
must hove cash. Write N-37 care this journal. 2-1 





MISCELLANEOUS 





BIG INVENTORY sale. Real bargains. All goods sent on a 
15 day trial and cash freely refunded if not satisfactory 
18” rapid rectilinear F/8 in barrel, $30.00; 12” Ross Xpres 
F/4.5, $100.00; 10” Carl Zeiss double Protar combinations 
16%" and 19”, like new, in Acme shutter, $175.00; 12 
Bausch & Lomb Protar combinations 19”, 23”, Betax shutter 
like new, $135.00; 12” Schneider Xenar F/4.5 in barrel, 
$100.00; 12” Bausch & Lomb Tessar F/4.5 in barrel, $125.00; 
12” Bausch & Lomb F/4.5, Betax shutter, $150.00; 17” Voigt 
lander Collinear F/6.3, $150.00; 12” Heliar F/4.5 in barrel, 
$100.00; 14” Goerz Celor F/5 in barrel, $125.00; 16%° 
Goerz Celor F/5, $150.00; 19” Goerz Celor F/5, $160.00; 
16%" Ross Xpres F/4.5, like new, $200.00; 16%” Heliar F/4.5 
with Packard shutter, $200.00; 12” Goerz Dagor F/6.8, new, in 
barrel, $205.00; 12%” Cooke portrait lens Ser il F/4.5 
diffusion device, $100.00; 14” Goerz Celor new, Universa 
shutter, $150.00; 13” Cooke F/5.6, diffusion device, $70.00; 
19” Goerz Dagor F/7.7 in barrel, $300.00; 16” Dalimeyer 3A 
portrait lens, $60.00; 10%” Ilex Photoplastic lens F/4.5 in 
barrel, $45.00; 18” Taylor-Hobson rectilinear F/8, $70.00; 
12” Wollensok Velostigmat F/4.5 in Synchro shutter, $125.00 
9%" Heliar F/4.5 in barrel, $75.00; 8%” Bausch & Lomb IC 
Tessor F/4.5 new, coated, in barrei, $100.00; 10” Bausch & 
Lomb IC Tessar new, coated, F/4.5, $135.00; 16” Goerz 
Berlin Hypar F/4.5 like new, $225.00; 12” Kodak anastigmat 
F/4.5, like new, $90.00; 15” Carl Zeiss Unar F/5, like new 
$150.00; 16” Dallmeyer Stigmatic F/6, Waterhouse stops 
$100.00. Hundreds more. Send for big list of lenses. State 
requirements. Fifty years without a displeased customer. Joseph 
Smith, 735 Fulton St., Brooklyn 17, N. Y 2-1 





EVENTUALLY — 
Why Not NOW? 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 
325 Mill St. Bristol, Pa. 








BEST EVER SHUTTER 


Fully Synchronized 
Something new. A behind the lens 
shutter that opens, closes or makes 


instantaneous exposures. Operated 
by cable release. Write for details 
giving name of your dealer. 


"NATIONAL CAMERA WORKS 
s P. ©. Box 2985, Brentwood 17, Mo 








Schedule of Coming Conventions 





Organization 


City 


Headquarters 


For Information 
Hotel i 


Write 





Southeastern Photog. 
Assn. 


Atlanta 


Biltmore Roy Green, M.Photog., sec., 
513 University Ave. 


Gainesville, Fla. 





Arkansas Prof. 
Photog. Assn. 


Little Rock 


Lafayette W. R. Estes, Sec., 
Estes Studio, Batesville 





Prof. Photog. Assn. 


of Kansas 


Wichita 


Broadview A. D. 
Pres., 


Wichers, M.Photog., 
821 Kansas Ave., 
Topeka 





Indiana Assn. 
of Photogs. 


Mar. 


French Lick 


French Lick 
Springs 


Pres., 311 


D. S. Stouffer, 
N. South Bend 


Niles Ave., 





Missouri-Illinois 
(Bi-State) 


Mar. 30- St. 
April 1 


Louis 


Sheraton Paul Wingo, 405 Main St., 
Joplin, Mo., or Louis 
Pavledes, 820 Main St., 

Mount Vernon, IIl. 





Southwestern 
Photog. Assn. 


April 20-22 


Fort Worth 


Texas G. J. Shrader, Sec., 117 W. 


6th St., Little Rock, Ark. 





Prof. Photog. 
of Iowa 


May 11-13 


Des Moines 


Savery Roland Townsend, Sec., 805 


Locust St., Des Moines 





Florida Photog. 
ssn. 


May 19-21 


Miami 


McAllister Richard Phillips, 


S. Florida Ave., 


Sec., 1107 
Lakeland 





Rocky 
Prof. 


Mountain 
Photog. Assn. 


Sept. 7-9 





Denver 


Albany Ken. Ball, Sec., 


Casper, Wyo. 








LOW COST photomounts 3x5: $3.00/100 in attractive, wood 
grain, gray cover; $3.80/100 for deckled, maroon folder 
5x7: $4.80/100 for gray and $5.50/100 deckled maroon 
1,000 rates cheaper. White folders available at similar low 
prices. 2% discount prepaid orders, F.O.B. here. Free samples. 
We also make 2x3, 3x4, 5x3, /x5, 8x10, etc. Penn Photo- 
mounts, 335 Woodland Ave., Glenoiden, Pa. 1-3¢ 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid. 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 12-tf 


HAVE 16,000 SLIP-UNDER 5x7 view mounts. Sell all or part at 
$30.00 per 1,000. Sample, 10c. Also new 5x7 Pako Jr 
printer, $65.00. Flanders, 445 W. 63rd St., Chicago 21, Ill 

2-1¢ 
PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards —- mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don't turn 
down quantity orders. We do the work — you get the money. 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn 2-tf 


PHOTOGRAPHERS WRITE for literature on the Easomatic Pro 
duction Easel, inexpensive addition to your 
ment, speeds up print production 25% or more. 10 days trial, 
money back guarantee. We even pay return postage if unsatis 
factory. B. M. D. Mfg. Co., Box 486, Lakeview, Ohio 2-1« 
FAST RELIABLE finishing service proofing, 
ing, printing, enlarging, coloring. Portrait, candids, 
cial, school groups, copies, exhibition prints. Finest 
low prices. Ernest Spiegel, 70 Post St., Yonkers, N. Y 


FOR SALE — 5x7 Speed Graphics complete, R.F., 
holders, case. 5x7 Eastman autofocus complete 
glossy electric dryer. Nye, c/o Piasecki 


present equip 


Developing, retouch 
commer 
quality, 

2-1¢ 


flash, 
Pako Economy 
Helicopter, Morton, Pa 
2-1¢ 





ELECTRIC RETOUCHING 
ND ETCHING MACHINE 
$250.00 value for only $125.00 
Convenient ‘“‘easy payment’’ terms 
Used, endorsed by studios and pro 
fessional retouchers. Bettar work in 
1/3rd the time, users report 

Satisfaction guaranteed 
Write for full details 
H. K. WILLIAMS CO., MOLINE, ILL, 


“DE LUXE =, 








and School Work — Send for Descriptive Literature 


2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — that camera that — 
Speeds up sittings — Permits more presentable proofs — Has an automatic parallax 
— Cuts film wastage — Saves time and makes money for photographers — A camera That Is a 


MACVAN MANUFACTURING COMPANY 


Eliminates the focusing 
*“MUST”’ 


cloth 
for Children 


San Diego 1, Calif. 
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NEW BOOK! 


BY CHARLES ABEL 


Many professionals remember my book Money 
Making Ideas for Portrait Studios, published 
in 1931, sold out and long out of print. 
Orders for it still come in from those who 
have seen copies, those who bought it write 
to ask why | don’t publish a new one, while 
others who bought my more recent Profes- 
sional Photography for Profit and, following 
its precepts, have established successful stu- 
dios, keep asking for a new one on how 
to go after more business. 


So here’s my newest book: 


Tested Money Making Ideas for 
Professional Photographers 


covering all types of business promotions 
and sources of new accounts for both portrait 
and commercial studios: tested, workable 
methods (all of them actually used), from 
getting back proofs to baby contests, from 
candid weddings to small-town fashions, 
newspaper, direct-mail and radio advertis- 
ing ideas, form letters and the like. Literally 
a mine of ideas all integrated with a detailed 
cross-referenced index so that in a moment 
you can put your finger on any number of 
ways to tackle your immediate problem. This 
is not a reprint or a rehash of the old book, 
but all entirely new material. 


“Coming out this spring’ says my publisher (Greenberg 
of New York) which probably means April. Paper, print- 
ing and publishing costs are so high that large editions 
are not practical in our limited field so if you want 
to get a copy of the first printing | advise that you 
send your check now. Cloth-bound, approx. 6x9, well 
over 300 pages — a good big book at a surprisingly 
low price — only 


$3.50 


n Ohio add 


postpaid 


for sales tax 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 





Professional 
Photographer 


| Portraits 


| 


Write for prices or send film 
7273 Santa Monica Boulevard 


YD 
OWNER Dept. D, Hollywood 46, California 








PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 


NU-WAY COMPANY _ Write fer 


circular. 
Box 113 West Toledo Station 
1913 Sylvania Ave. (rear) & 4148 Monroe St. 
TOLEDO, OHIO 





WANTED: USED Beattie Portronic 70mm camera, 
out lights. Need developing outfit for same 
this journal 

FOR SALE — equipment 
Chastain Studio, Ga 


FOR SALE: Pakolux washer (stainless steel) like new, $200.00; 
Pako washer, $97.50; Pakolarger, $395.00; Pako print machine, 
$550.00; 57 Pako jumbo printer, $225.00; 8x10 B&J view 
camera with case, L.N., $84.50; Economy 48 gloss dryer 
(seamless) electric, $375.00; Pako Electrogloss dryer, $215.00; 
5x7 Eastman autofocus (factory reconditioned), $250.00; 11x14 
Pako printer (like deluxe), $125.00; 11x14 Eastman Profes 
sional printer Model 2, $150.00; 18” Verito, covers 11x14, 
diffused focus, $59.50; 8x10 Steinheil anastigmat lens, F/4.5, 
$72.50; 12” Goerz Dagor lens F/6.8, $125.00; 8x10 Schneider 
Angulon wide angle F/6.8 Compur (one of the finest), $85.00; 
16” Vitax tens F/3.8, the ideal baby lens, $67.50; 12" 
Kodak anastigmat lens F/4.5, Compound, $125.00; 12” B&l 
Tessar F/4.5, Compound shutter, $150.00; 8x10 Alco printer, 
table model new, $50.00; 8x10 Presto printer {a very solid 
built), $47.50; Ansco studio stand, excellent, $145.00. This 
is a small part of our large selection of new and used equip 
ment. We buy and exchange. Mid-West Photo Supply Co., 
27 E. Adams St., Chicago, Ill 2-1 


with or with 
Write M-29 care 

2-1 
Used studio Please write needs. 
LaGrange, 3 





SITUATION WANTED 


The insertion of an advertisement under ‘‘Situation Wanted"’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
tisement for a position, if only with a postcard. The pub- 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers. 











INSTRUCTOR — State approved All branches, 
specialized. Draft exempt. J. P. Anderson, 
Willkes-Barre, Pa. 


SALON OIL PORTRAITS 


life like color and texture— 
in heavy brush work and giving a full oil 
Most effective results on your QL, L or tapestry 


— retouching 
46 Public Square, 


2-1c 





of distinctive quality; 
executed entirely 
appearance. 
papers. 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 
41 W. Notre Dame St. Glens Falls, N. Y 





1 
for the particular artist 


SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS 











Professional Dealers Who Want Your Trade 








AKRON, OH!O—Metzger 
Main Street; 
ALBANY 7, N. 
AUSTIN 21, 
Street. 
BALTIMORE 1, 
Charles Street. 


BALTIMORE 24, MD.. 


BALTIMORE, MD.. 
Street. 


BOSTON 1 0, MASS.—Eastmon Kodak Stores, 
Street. 
BROOKLYN, 'N. Y.—Joseph S$ Smith, 735, Fulton Street. 


BUFFA!O 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 
CHICAGO z ILL.—Eastman Kodak Stores Co. > 3 North Wa 
;_ wash. Avense, 
CHICAGO, 
Street. 


CHICAGO” é, 
Street. 


CINCINNATI, 
Street. P 


DALLAS, TEXAS—Eastman Kodak Stores, 
Street, Box 1710. 


DENVER 2, COLO —Eastman Kodak Stores, 
fornia Street. 


DETROIT, 
Street. 


INDIANAPOLIS, 
ington Street. 


KANSAS CITY, MO.—Eastman Kodak Stores, 

a ; ale 

LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 
Hill Street. 

MEMPHIS, TENN. the “Memphis 

South Court Avenue. 


Photo Supply Co., 
_52 East Mill Street. 


Y.—Camera ‘Exchange, 
TEXAS—Capital 


1091-3-5 South 


Inc., 116 State “Street. 


2428 Guadalupe 





Photo Supplies, 


"MD.—Eastman Kodak Stores, inc., 309 North 
D.—Gamerman’s, 3808 Eastern “Avenue. 
Maryland Photo Stock Co. , 219 North Liberty 


Inc., 22 Franklin 





West Photo Supply Ce. , 27 East Adams 


iLL.—Norman. Willets. Cae 316 “West Washington 


OHIO—Eastman Kodak Stores, Inc., 27 West 4th 


inc., 2012 N. Akard 


“Inc., 1635 Cali- 


MICH.—Eastman Kodak Stores, Inc., 1055 Wayne 


IND.—The H. Lieber Company, 24 West Wash- 
Inc., 1010 Walnut 
643 South 


“Photo Supply Co., 123-125 


MILWAUKEE, WIS.- 
Milwaukee Street 

MINNEAPOLIS 2, 

__ South Sth Street. 

NASHVILLE 3, TENN.—Geo 
Street. 

NEW ORLEANS 9, 

_Street. 

NEW YORK 10, N. Y.—Alco Photo Supply Corporation, 902-910 
Broadway. 

NEW YORK, N. Y.—Eastman Kodak Stores, Inc 
Street, New York 18, N. 

NEW YORK CiTY—George Murphy, 57 East 9th Street 

NEW YORK CITY—Willoughby’ s Inc., 110 West 32nd Street 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, !nc., 1020 Chest 

ut Sheet 

PITTSBURGH 22, PA.—Eastman Kodak Stores, 
Street. 

PITTSBURGH "22, PA.—Liberty Photo Supply, 

ST. LOUIS 1, MO.—W. Schiller & Co., Inc., 

SAN “ANTONIO, TEXAS—Southwest 
_nve E. : 

SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 

__Street._ 

SEATTLE, 
Avenue. ; : 

SYRACUSE 2, N. Y¥.—Francis 
Warren Street 

TOLEDO, OH|O—George L 


WASHINGTON 1, D. C.—Fuller 
Street, North West. 


Eastman Kodak Stores, Inc., 745 North 


MINN.—Eastman Kodak Stores, Inc., 114 


C. Dury Company, 420 Union 


LA.—Eastman Kodak Stores, Inc., 928 Canal 


, One West 39th 


Inc., 


Inc., 606 Wood 


436 Wood Street 
1109 Locust Street 
Photo Supplies, 403 Ave- 
216 Post 


"WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 


Hendricks Co., Inc., 339 South 


602 Summit Street 
& d’Albert, Inc., 


Kohne, Inc., 


815 Tenth 


WICHITA, KANS.—Lawrence Photo Supply, Inc., 409-411 West 


Douglas. 


WASHINGTON 4, D. C.—B8renner 
Avenue, North West 


Photo Co., 933 Pennsylvanio 











RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. 
mail orders. Julia R. 
4, Wl. 


RETOUCHING — 





Careful and prompt attention to 
Langston, 20 E. Jackson Blvd., Chicago 
: 4-tf 
HIGHEST quality. Three-separation, also 
black-and-white. All work guaranteed. Mrs. D. H. Gaines, 
P. O. Box 1105, Homestead, Fla. : 9-6c 
IMPROVE YOUR photographs through good 
prise Retouchers, 12716 Sprecher Ave., 


Enter 
Ohio 
ies 5 2-1c 
FINEST QUALITY negative retouching and oil coloring. Prompt 
service. Lorraine Partridge, 234 Virginia Ave., Audubon, N. J 

2-2c 
Prompt 
Locust St., 
2-2¢ 


retouching 
Cleveland 11, 


OIL COLORING to your 
service. Send trial photo. 
Rochester 13, N. 
CUT SPOTTING to a minimum. Expert retouching and etch 
ing, regular prices. Eyes opened or straightened. Wilcox Stu 
dios, 317 E. Genesee, Saginaw, Mich. 2-1 
PROFESSIONAL RETOUCHING Studio guarantees all work. Fast 
service to mail orders. School work a specialty, 20c per 
head. Send for complete price list. Box 4725, Atlanta, Ga. 
2-2¢ 


Reasonable 
Bovenzi, 47 


specifications. 
Lillian 


QUALITY RETOUCHING for 
Bolger, 586 Undercliff, 


those who want 
Edgewater, N. J 


the best. C. A 
11-6¢ 





STUDIOS FOR SALE 


ATTRACTIVE STUDIO established 70 years in Minneapolis, 
tiful city of lakes. Fully equipped, well stocked, $15,000.00 
inventory. Heavy traffic; heart of loop. Good reputation, no 
coupon sales. Street showcases. Immediate possession. Must 
sacrifice due to ill health of owner. Write Miller Studios, 608 
Nicollet, Minneapolis, Minn. 1-2 





beau 


fficul hi 
Miracle Solution *,,2,, Mant Dracd 
Process .. . 


negative or print retouching dyes combined in 
a chemical base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; plus a new 
improved Dyacol Silver Etch . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 
smoothl lie flat. release their dyes at a uniform rate 
For inlormation and prices write, ® 
Box 192. San Francisco, California. 











Why Do Your Own Coloring? 


Many leading professionals cut expense and make more money by letting us do the 
coloring on their own prints. Airbrush and oil coloring in three grades; also Hand 
Pastel and Heavy Oil ae For complete details see our catalogue, which we'll 
mail on request. 


The Walter Gaehler Co. 


104 SO. STATE ST. 
SYRACUSE 2, N. Y. 
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SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi 
tional for box number and forwarding iiquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted 


OPPORTUNITY — LONG established studio. Must retire. Little 
money down. School contracts; good work essential. Eastern 
Ohio. No coupons. Write G-96 care this journal. 2-1 
LEADING STUDIO in Ohio city of 50,000. Fully equipped, 
fine location, low overhead. Immediate possession. Write H-17 
care this journal 2-1 
PARTNERSHIP OFFERED executive type photographer capable 
handling society clientele. Hollywood, Calif. Owner planning 
to retire; willing to sell outright and remain as consulting 
executive for a limited time. Minimum cash required $8,000.00 
Bank exchange references. Ideal for owner photographer. Can 
handle as exclusive clientele. Write L-85 care this journal. 2-1c 
PORTRAIT — COMMERCIAL. Ideal for couple. College and 
high school contracts. Near Fort Leonard Wood. Esquire Studio, 
Rolla, Mo - 
WELL ESTABLISHED portrait, commercial, Kodak finishing and 
copying. Studio doing top quality work, same location since 
1907, in college and factory city of 50,000. Priced for quick 
sale (due to death of owner). Low rent. Bundy Studio, 722'2 
Main St., Richmond, Ind 


See for yourself what a dif- 
ference it makes when your 
portraits have the added eye 
appeal of Chilcote products. 
The design and finish capture 
your customers’ enthusiasm 
build bigger orders. Choose 
Chilcote and be sure 

Arey eceiving our new publica 


tion, “MOUNTING SALES"? You'll 
enjoy it. Write for a copy todoy 


The CHILCOTE CO. 


2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 

DATE OF PUBLICATION: AI! advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card 


MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 


PORTRAIT STUDIO, established 12 years. Eastern Ohio. No 
coupons Price $4,500.00; terms, for quick sale Worth 
$7,000.00. Reason: ill, aged owner. Write G-97 care this 
journal 2-1 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a postcard, and to return samples of work, etc., promptly 
The publishers will appreciate being advised when employ 
ers fail to accord this courtesy to employees. 











WANTED: AGGRESSIVE SALESMAN for Southeastern territory 
No side-line representation but permanent position with reput 
able manufacturer of mountings. Send full information in first 
letter; your confidence will be respected. Write X-200 care 
this journal 10-tf 
PERMANENT, RESPONSIBLE position open for quality portrait 
photographer, with some commercial and candid wedding ex 
perience. Must be good darkroom technician. Very fine oppor 
tunity for man able to fill this position. Starting salary 
$85.00. Write S-43 care this journal 2-1 
SALESMAN OR REPRESENTATIVE with successful record calling 
on photographers and photographic dealers. Wanted by one 
of the leading photomount and album manufacturers. Several 
choice territories available. Replies will be treated in strict 
confidence. Write B-35 care this journal. 2-1 





Leading Mfgr. Metal Photo Frames 
Needs Several Jobbers 


IDEAL LINE FOR ANY COMPANY ALREADY SELLING OTHER 
PRODUCTS TO PHOTOGRAPHERS. PLEASE GIVE DETAILS AS 
TO TERRITORY COVERED, NUMBER OF SALESMEN, YEARLY 
VOLUME, OTHER FRAME LINES, IF ANY. WRITE BOX J-11 
CARE THIS JOURNAL 








My own Press Agent? Yup—that’s exactly what my Poblocki display case has 


* become—working day and night to show my best 
work to the public—selling more sittings. 


The investment is small for a lifetime case with 
exclusive features such as weatherstrip, shadow 
less illumination (optional), tamperproof lock 
heavy extruded aluminum frame 


Write now for 
further information 


h Mockf L410 sons 


2159 So. Kinnickinnic Ave. 


MILWAUKEE 7, WIS. 
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BRAND NEW 
5 x 7 CHAMPION 


ALL-METAL 
PRINTER ~~, 


For all size negatives up to 5” x 7”. Has 
four masking blades. Dual spool take-up 
for roll printing. Transparent rules for easy 

















reading. Other features, too. 


$1950 


REGULARLY $30.50 
Mail orders filled. Add postage. 





WORLD’S LARGEST CAMERA STORE 
110 West 32nd St. * 113 West 31st St. 
L. New York 1, N. Y. * LOngacre 4-1600 








PROFESSIONAL 
LIGHTING UNITS 


Modeling Light (A16) at 
$18.95 and Caster Base 
(BR3) at $23.90 (as _ illus- 
trated) are just two of many 
Victor Studio Lighting Units. 
Designed for years of 
DAILY use, interchangeable 
Victor lights and mounts 
meet the highest profession- 
al requirements. Write for 
complete catalog. 


JAMES H. SMITH & SONS CORP. 


GRIFFITH, INDIANA, U.S.A. 





For No. 4 photofloods 
or 500 watt Mazdas. 





IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 


WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs will be returned 
and the makers will retain all other rights to 
their use or future sale 


THESE SIMPLE RULES must be followed: 


. Any reader of THE PROFESSIONAL PHOTO 
GRAPHER may compete. 

. No one may submit more than three photo 
graphs. 

. Entries must not have been publishhed or 
exhibited before. 

. Entries must be black-and-white, 8x10 or 
larger, unmounted and mailed flat. Please use 
photomailers. 

. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio 


FIFTH CONTEST 
CLOSING DATE is March 15, 1952. 


FROM ENTRIES RECEIVED between December 16, 
1951, and March 15, 1952 the judges will select 
Blue Ribbon Photographs for May, June and July 


ALL NON-WINNING entries will be returned as 
soon as contest has been judged; winning photo 
graphs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging 
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NOW! YOU CAN OFFER A COMPLETE ALBUM 
OF 3 DIMENSIONAL, FULL COLOR WEDDING CANDIDS! 


THE HOLSON fsewopsaoie} WEDDING ALBUM 


MODEL 3D-100 


Here, at last, is a complete Stereo wedding package—a luxuri- 
ous Holson wedding album designed to hold any number of 
Stereo slides plus the exclusive Holson “wedding white’ self 
illuminated Stereo viewer. (Viewer included.) 


This is the only album of its kind. It’s a must for selling Stereo 
wedding candids. 


Order the Holson Stereo Album, model 3D-100, from your 
dealer or stockhouse. 


Write for complete information about the correct way to sell 
ae Stereo for weddings, the costs involved, and the complete 
Holson catalogue showing other fine albums. 
Holson 


Binders 
Wy) 


Holson Binders, Inc. 
762 Wythe Avenue, Brooklyn 11, N. Y. 
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Faster Hardening 
Kodak \ 


RAPID LIQUID | 
FIXER 


WiTh HARDENER 


READY peer anil 


von 


OLUTION A 


HARDENER 10 MAKE 
1 GALLON 
LUTION B 


HSTuaN KODAK COMPANY 


KODAK RAPID 
LIQUID FIXER 


(with hardener) 


Time spent in darkroom work is more profitably spent in developing and printing 
rather than in chemical mixing. That's why the new Kodak Rapid Liquid Fixer is big 
news to every darkroom worker. It saves time in mixing... time in fixing, time in 
hardening, too. 

Ready in concentrated liquid form, it needs only dilution with water. There are no 
dry chemicals to dissolve, no tedious, time-consuming stirring. And... you can fix 
and harden films and plates completely in 3 to 5 minutes. Price of the 1-gallon size 
is only $1.30. 

It lasts, and it’s dependable; for all Kodak Chemical Preparations—developers, 
fixing and stop baths, and the other processing aids—are uniformly balanced, ac- 
curately compounded, thoroughly tested. All save time and trouble, all do their jobs 
well. See your Kodak dealer. 


KODAK RAPID LIQUID FIXER (with hardener) available in bottles to make 
one or five gallons of solution, or 6/2-gallon carboys to make 24 gallons 
of solution for films, or double this amount of solution for papers. 


EASTMAN KODAK COMPANY all 
Rochester 4, N. Y. ) Koga 


TRADE-MARK 





Economical Light for Your Studio... 


KODAK 
VARI-BEAM LIGHTS 


There are few commercial studio assignments that can’t be 
efficiently lighted with the Kodak Vari-Beam Standlight and its 
companion, the Kodak Vari-Beam Clamplight. 
In either, the light beam is completely adjustable, from broad 
beam to extra narrow beam, by a simple twist of the wrist. With Kadok Veui-Beam 
such fine control you can bring out the desired texture, round- “io 
ness, or modeling of any subject. 
The big 12-inch reflectors, designed for No. 2 flood lamps, 
have a semi-matte, anodyzed aluminum surface. A round 4!2- 
pound base on the Standlight gives ample stability, and a rubber 


rim prevents floor marring. The telescoping aluminum column 





is adjustable to heights from 3 to 5!2 feet with a convenient 
thumbscrew to lock it in position. On the Clamplight is a C-type 
clamp that can be quickly attached to flat or tubular objects. 
Both have a handy, always-cool handle for aiming the lamp, and 
a clamping knob to hold it in position. 

See the Kodak Vari-Beam lights at your Kodak dealer’s. 
While there, ask also to see the Kodatron Studio Speedlamp, 
and the Kodak Ektalux Flasholder. 


Kodak Vari-Beam 
Clamplight 
$10.50 


Vari-Beam collar per- 
mits selection of spot 
or flood or any inter- 
mediate light spread. 


Kodak Ektalux Flasholder 
Kodatron Studio Speediamp permits ; —$29.75 to $33.85— 
action-freezing pictures that capture ; with accessories and ex- 
fleeting expressions, characteristic poses. \ : . tension units provides a 
$600.00 ~~ | B-C flash system for all pro- 
= : : ; fessional flash require- 

ments. 


Prices are subject to change without notice. 


EASTMAN KODAK COMPANY > Rochester 4, N. Y. 





